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WEEKLY REVIEW | 


The Government’s Holdings of Tomatoes—A bugaboo 
Destroyed—Tomatoes at Low Prices—No Contract 
Prices Heard. 


At the recent meeting of the Tri-State Packers, as re- 
ported in this issue, a committee was appointed to go to Wash- 
ington in an endeavor to get from the Government an accurate 
statement of the holdings of canned foods, under the Surplus 
Property Division. Mr. Benjamin Hamburger, President of 
the Canned Goods Exchange, was chairman of this committee, 
and they lost no time in carrying out the orders of the Asso- 
ciation. For the first time since the Government began deal- 
ing in canned foods they have been able to get a definite, 
authorative statement of the actual holdings of canned toma- 
toes—for all other goods are cleaned up. This is the bugaboo 
that has been scaring the canned foods market to death for 
nearly two years, and like all such bugaboos it turns out to be 
a false alarm, or at least of such size as to be of no conse- 
quence. 

Knowing that repeated committees had failed in this 
effort for some definite information along these lines, this com- 
mittee went to Senator John Walter Smith, of Maryland, and 
he got what was wanted in short order. 

The holdings of tomatoes are as follows: 

700,000 cans of tomatoes, No. 2, stored at Philadelphia. 
100,000 cans of tomatoes, No. 3, stored at Philadelphia. 

80,000 cans of tomatoes, No. 10, stored at Philadelphia. 

All of these are on what is known as List No. 6, and 
were offered recently, the bids to be opened on March 20th. 
So that in a sense these cans are off the market at the time 
you read this. 

List No. 7 is as follows: 

2,800,000 cans of tomatoes, No. 3, stored at Baltimore. 

120,000 cans of tomatoes, No. 10, stored at Boston, 
60,000 cans of tomatoes, No. 10, stored at Charleston, 

List No. 8 is as follows: 

About 1,300,000 cans of tomatoes, No. 3, stored at 
Atlanta. 
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All of the above are holdings by the Army. 

The Navy reports its holdings as 1,670,000 pounds of 
* tomatoes, stored at Washington, Norfolk, New York and Cali- 
fornia. This reduced to No. 3 on the basis of 2 pounds to 
the can makes 835,000 cans at 34,791 cases. 

Summarizing the above report we have 29,166 cases of 
No. 2s; 120,332 cases of No. 3s, and 43,333 cases (6 cans to 
the case) of No. 10s. And reducing all these to the basis of 
No. 3s we have 246,244 cases as the grand total of the Gov- 
ernment’s holdings, previous to the sale of Lot No, 6 above 
enumerated and included. So there’s the end of the bugaboo. 

These figures are absolutely authentic and have been fur- 
nished to the National Canners’ Association, and their publication 
permitted by the two Government departments. And they are 
given as the final accounting. All the goods are of the 1918 
packing. 

Now that this bugaboo is uncovered and we can see just 
what it is—less than a quarter million cases of tomatoes, with 
no canned corn. because the Government is now buying corn, and 
no peas, for the same reasou—will the market awaken? If the 
jobbers continue refusing to buy both spot and future tomatoes 
at present prices, ana in face of the much higher costs for 1920, 
they will show themselves poorer business men than we have 
always considered them. The awakening will probably not be 
sudden or startling, but that prices will improve we believe can 
be taken as a foregone conclusion. Standard No, 3 tomatoes are 
quoted in this market at $1.45. which, in view of the cost of these 
goods, is little less than a crime. No. 2 are quoted at $1.05, and 


the same is true here. No. 1 are 85e as we write. What more 
could the jobber ask? 


Just now there is little or no life to any market. Canners 
report that the prices on cove oysters are at cost and that the 
market is not active for them. though for quite some time they 
lead in activity. 

Maine corn canners have announced future corn prices, as 
will be seen under its proper heading. and they are about the 
same as the spot prices during the past season. Sections of the 
West are reporting future prices on tomatoes, corn and peas, and 
all these will be found properly recorded under their respective 
headings, but in no section does there seem to be normal buying 
or eagerness on the part of jobbers to take hold. 

Sweet potatoes are lower this week. being quoted at $1.471%4. 
‘No. 3 spinach is now quoted at $1.75, and No. 3 sauerkraut at 
$1.30. Other than this changes are very few. 

There is nothing heard of any breaks on the part of the growers 
as to acreage prices for tomatoes. The growers are standing pat 
and so are the canners, although the canners seem to have no 


definite idea of the price which they can afford to pay for toma- 
etos this season. The Better Yield Committee has been holding 
numerous sessions with the growers and canners in all sections, 
and a great deal of good is resulting. The growers are beginning 
to realize that the canners are in earnest in their efforts to help 
the growers, and a better spirit is prevailing. The time is draw- 
nig near when each side will have to have an answer. 


SPECIAL MEETING OF MARYLAND CANNERS 


Consideration of the Advertising and Inspection Plan— 
40,000,000 Cases May be Under Inspection— 
Government Holdings Announced. 


The special meeting of Maryland canners announced for 
Thursday evening, March 18th, did not bring out as large 
a crowd of canners as it should have done, but those who 
were present were glad they came and felt more than fully 
repaid for the trouble. 

Chairman E, A. Kerr opened the business, after the din- 
ner served in Emersonian style had been disposed of, with 
the brief statement that those present knew they were there 
and he would therefore at once introduce Assistant Secretary 


Frank M. Shook to speak upon the progress of the Inspection 
and Advertising campaign. 


THE CANNING TRADE. 


Mr. Shook made one of his fine addresses, filled with facts 
and clear examples and deeply impressed his audience. He 
said the canners had been working for 100 years at produc- 
ing canned foods, but had not spent one minute in trying to 
sell them; except that they had through poor quality—goods 
packed to sell at a price slightly below a competitor—and 
deceptive labelling, done a great amount of adverse advertis- 
ing. The labels seemed to be studied with the idea of pre- 
venting the consumer knowing what she was buying. As a 
result the average household used one can of tomatoes in 
20 days, one can of peas every 30 days and one can of corn 
every 45 days, and just as soon as a favorable crop season in- 
creased the packs so that she must take one can every 24 
days, instead of every 30 days, the industry felt periods of 
cepression and the cry of over-production was heard. Now, 
he said, the plan of the forward-looking canners was to tell 
the virtue of canned foods, as wholesome, economical food 
products to all the 85 per cent. of our population who never 
use them and so make the demand not only greater but more 
steady and regular. Under the thoroughly business-like adver- 
tising plan now being carried out it ought to be easy to 
banish the depressed days and the cry of over-production, and 
that was the aim. But as there were good goods and poor 
goods; honest packers and dishonest packers; men of integrity 
and men who lacked integrity, they were forced to divide 
canned foods into two classes—the goods which are fit to 
advertise, and the goods, about which nothing must be said. 
Only such goods as can pass the minimum standard set by 
the Inspection Service of the National Canners Association, 
which is inspection by the industry itself, will be allowed 
to carry the seal of approval; and the consumers will be told 
to take those goods. 

The Advisory Committee has been holding meetings at many 
points during the past week. and Mr. Shook was able to report 
very flattering success in the matter of signers to the new form of 
Inspection and Advertising. The big and the little and the 
medium-sized canners are coming, and Mr. Shook said that pos- 
sibly 40,000,000 cases would be under inspection this season. The 
Western Maryland, Southern Pennsylvania district and the Bal- 
timore district have organized, and others are forming rapidly. 

Dr. Loomis, the Director General, as Chairman Kerr termed 
him, of the Inspection force, was also called upon, and explained. 
briefly, the inspection feature. He explained that Bulletin No. 2 
of the N. C. A. gave all the requirements, and that any canner 
could secure inspection, no matter where located. The cost of 
inspection is not in excess of 2c per case, and may be less. de- 
pending upon the district. Last year in Ohio it was 1\4¢ per case. 
and that is all the canners had to pay. He urged signers to get 
in quickly, because it takes some time to organize a district. 
appoint the chief inspector and arrange for his assistants, 

Col. A. W. Sisk heartily endorsed the move, and said that 
no self-respecting canner could afford to be classed among the 
silent goods; that the seal on the label had become a necessity. 
because the movement was going on and is no longer a mere 
matter for consideration. Many of the leading commission houses 
are putting their factories in. and it is evident that the tide is 
turning and all canners are seeking admission. 


Mr. Benjamin Hamburger, President of the Canned Goods 
Exchange and Chairman of the Special Committee appointed by 
the Tri-States to ascertain the Government holdings of canned 
foods, went to Washington and was able to secure the first defi- 
nite statement of these holdings. and one which may be taken as 
authoritative. We give these figures in our Review, and it is 
not necessary to repeat here—but that the amount is a surprise 
in its smallness goes without saying. 


Following Mr. Hamburger’s report and remarks about Inspec- 
tion and Advertising, there was considerable debate upon the 
question of inspecting the raw product, especially tomatoes, as it 
came from the growers. It developed that Dr. Blanck, Food 
Commissioner of Maryland, was ready to authorize and appoint 
the N. C, A. Inspection inspectors State inspectors, as other States 
had done. As State inspectors they will be in position to pass 
upon the fitness of such products. This will mean an immense 


relief and clear up a situation that has always been bad. 
The meeting then adjourned. 


THE CANNING TRADE. 


AMERICOSE is a cereal sugar syrup which was introduced during 
the sugar shortage last year. It met with such demand that it is today 
an established competitor of cane granulated sugar, and is not an 
experiment. 


The Department of Agriculture says about Cereal Sugar Syrup that :— 


“It is an excellent, wholesome syrup, and on account of 


its delicious flavor, is superior to sugar for some purposes.”’ 


— 


For the Canner, it is ideal. It will keep your canning 
factories working at capacity this year and will help save crops that 
otherwise would go to waste, due to the sugar shortage this year, estimated 
at about 2,000,000 tons. 


AMERICOSE is made by a distinctive process and is the best 
cereal sugar syrup on the market. 


It is packed in barrels weighing about 650 lbs. net, which barrels 
have a resale value of about $2.00 each. 


AMERICOSE is cheap as compared with cane sugar, and is 
ready for immediate shipment. 


Manufacturers Purchasing Corporation 


NEW YORK CHICAGO 
110 West 40th Street 332 South LaSalle Street 
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NEW YORK MARKET 


Buyers Showing a Little Interest—Tomatoes Are Weak—Corn 
Standing Still—Peas Not as Active as They Have Been— 
Buyers Very Cautious—Government Holdings Act as 
a Wet Blanket on Tomatoes—The Situation 
in All Leading Articles—Picked 
Up in This Market 
Reported by Telegraph. 

New York, March 19, 1920. 

The Situation—While snow and ice are disappearing trade 
has not yet shaken off winter shackles and drags somewhat. 
Euyers show litle real interest, though they appear to be mak- 
ing more inquiries, and sometimes a moderate sized sale re- 
sujts. Retailers are taking considerable quantities of such 
goods as are commonly wanted in their stores, only the 
demand is more for the high-priced sorts and not so much 
for the common run of varieties. The principal thing is 
that retailers are beginning to see a favorable change and are 
buying more than they have in weeks. But they are still 
a long ways from buying their usual quantity and no one can 
say when they will take the proportions which they commonly 
have taken in the past. However, the winter is about over 
and the heavy consuming season is approaching. It would 
appear that something will be done in order to bring about 
the business which many believe should be done. It is a fact 
that tomatoes still remain weak, chiefly because the Govern- 
iment always has sufficient supplies in millions of cans to throw 
on the market whenever it works up into anything approach- 
ing decent condition. Corn is doing little and peas are no 
longer as active as they have been. Meanwhile figure as they 
will, canners foresee higher costs for all their products re- 
gardless of the public desire for lower prices. Not this year 
will it be posible to reduce prices, they say, and they see no 
indication of offering anything at lower figures than prevail 
now. Buyers are very cautious in their operation and are 
taking nothing they do not feel they must have, always con- 
sidering the safe side in making their purchases. Usual con- 
ditions continue, regardless of whether the canners offer 
or not. Buyers will hardly operate very extensively this 
month, but after the effects of the tightening of credit has 
passed many are expecting a better movement in all favorite 
varieties at any rate, 

Tomatoes—The Government supplies which are appar- 
ently reckoned in interminable millions of cans, still hang over 
the market like a menace and prevent the full development of 
activity. For buyers will not operate as long as Government 
tomatoes are ready to be thrown out as soon as the market 
works into a reasonably firm position. These Government 
tomatoes, whether the actual quantity be large or small, will 
have to be cleared before it is possible for the business to go 
on in anything like its proper volume. If the exact quantity 
held by the Government could be known the market would 
be stablized and the situation improve; but it is the uncer- 
tainty that is causing the trouble and preventing the activity 
which ought to be developing by this time. Not much change 
can be reported since last week. The market is wholly a 
buyers’ proposition. And being a buyers’ market the buyers 
do not care to operate, expecting that it will become still 
more their market in the future. A little less anxiety to sell 
at Southern points is reported. No. 2s are quoted at $1.05 
by some packers, but other are holding firmly for $1.10a1.15. 
No. 8s are dull at $1.45a1.50, and No. 10s are inactive at 
$5.50. Californias are held at $1.271%4 for good quality No. 
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2%s. They actually cost $1.67%4 here. No. 10s are selling 
in some instances at $4.50, with a few asking $4.75. Some 
poor lines are offered at $1.20,1.22% for No. 2%s. 

Corn—The market is improving somewhat, through it 
has ample chance for a good deal more improvement before it 
approaches anything like what it was once. Some Southern 
factories are still offering at $1.05. Usually it is field corn 
that is thus offered, but the outside of the can doesn’t always 
indicate what it is. Good standards are held at $1.15, though 
it might be posible to buy at $1.12%. The lower price is usu- 
ally indication of low quality. Western standards are held 
at $1.25 factory and New York and Maine is quoted at $1.50a 
1.60 for fancy. No standards are available. The sale of 
futures which followed the announcement of opening prices 
has ceased for the time and the situation is no more than 
a waiting operation, with buyers watching carefully the move- 
ment of the market and considering what course to take with 
reference to futures. 

Peas—Fancy grades are scarce. To make a sale sellers 
are accused of finding something which they call fancy, but 
which is far removed from it, and these they are offering at 
fancy prices in some instances. Buyers have learned the sit- 
uation and are becoming hard to please. They refuse to take 
anything for fancy which does not bear out the label. Stand- 
ards are quoted at $1.25 for Wisconsin pack. Extra standards 
are more wanted, but are hard to find. Fancy grades are all 
but unobtainable, yet they are what is wanted by everybody, 
from the wholesaler to the consumer. 

Asparagus—The usual spring interest is shown by con- 
sumers, but stocks are light and supplies are hard to find. 
Almost everybody wants tips and very few are available, 

Sauer Kraut—Now that the weather has turned warmer, 
or shows signs of turning warmer, the market is dull and kraut 
is sadly neglected. No further business is reported. 

Spinach—The spot market is sold out on Southern pack, 
especially on the best quality, but a persistent demand con- 
tinues and buyers are searching for supplies which seem very 
elusive. 

Fruits—While some California goods are selling at blind 
prices the demand, so far as the home trade goes, is small. 
The supply of spot stocks is too large for buyer to think much 
about the future. The demand such as it is seems to be chiefly 
to think much about the future. The demand such as it is 
seems to be chiefly for the better grades in both No. 2%s and 
No. 10s. Outside of these two sizes the market is dead. A 
good deal of cheap stuff is reported, but when it is investi- 
gated it is speedily discovered that it is by no means what it 
is represented to be. It is a buyers’ market, the free offerings 
making it rather difficult to sell at full prices. 

Peaches—The better grades are moving into consumption 
rather more freely. The interior demand seems to be steady, 
though it is not for large lots. Distributors would be glad 
to see more action than appears; nor do they see indications 
of improvement in this respect. 

Pears—Movement. is rather slow, though fair demands 
are heard from the interior. However, the situation is such 
that even this demand is not as active as sellers would be 
glad to see. The buyer has everything his own way now, 

Apricots—The situation is not promising. Supplies are 
all neglected and it is hard to induce buyers to take hold. 

Pineapples—The market suffers somewhat from the in- 
difference of buyers. They have ideas of low prices and per- 


sist in shopping around before placing orders and unless a 
seller is in position to meet their ideas he gets none of the 
business. 

Salmon—The market has firmed up a trifle as a result 
of the English embargo which forbids re-shipment to this 
Pinks have benefited most, but it 


country for sixty days. 
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has also helped red Alaska. Pinks have improved perceptibly 
and prices here and on the Coast have hardened. Cheap lines 
down as low as $1.75 are out of the market. The spot market 
is around $1.85. Good pinks are held as high as $2.00. 
Chums are in better position, with the ruling quotations from 
$1.50a1.60 for good marks. Some poor lines are offered for 
less. Red Alaska is moving in a small way at $3.50a3.65. 
Mediums are quoted at $2.60a2.90. 

Sardines—Maine pack are unchanged. Keyless quarter- 
oils are quoted at $5.00 f. o. b. factory. Small orders con- 
stitute the principal business. Now and then a 1,000 case 
lot is offered. No new developments in new pack goods are 
reported. California sardines are steady and in moderate 
demand. Imported varieties are quiet, but stocks are held 
without discounts. 


PICKED UP IN PASSING 


Retailers say that since the streets were cleared of snow 
so their customers can get around their trade is considerably 
better, but that it is largely in the more expensive grades of 
goods. The ordinary grades are not wanted in anything like 
the quantities of the better grades that are sold. The effect 
of this is to give the retailer a business in the better grades 
ef goods, while the common grades, including in some stores 
both tomatoes and corn, with all peas, excepting the petit 
pois or the smallest sieve sweets. These are passed and the 
higher-priced goods are taken. It is noticeable that it is in 
the stores most frequently visited by the working people 
that these products sell the best. One might moralize upon 
this cautious development of the general situation, but moral- 
izing is bad business and doesn’t get anybody anything, while 
it causes one to appear like a prig. But it will do no harm 
to point out to retailers that they will be unable to hold that 
trade in exactly that way for long and ultimately they will 
have to go back to the former methods of doing business. But 
however that may be no one will deny that it is legitimate for 
the present and no reason exists why retailers should but profit 
by the present peculiarities of the market to make as much 
as the circumstances warrant, and certainly the sale of high- 


priced goods brings more profit than the sale of low-priced 
ones. 


The Dunne-McCord Company, of Syracuse, has opened an 
office at 299 Broadway in charge of John M. Cross, assisted 
by J. A. Doherty. The company is a firm of merchandise 
brokers who specialize in canned foods, and they want an office 
here so as to be more closely in touch with this great market. 

T. J. Lipscomb, of New Orleans, a well-known broker, has 


been in New York this week, making headquarters with Gor- 
man & Co. 


Sylvester Harrington, of Seattle, head of S. Harrington & 
Co., salmon canners, has been in New York this week, looking 
over the situation. Ne sees no indication of lower prices for 
the coming season. 


J. Oppenheim, of Oppenheim & McEvan, Albany, was in 
New York a few days this week, while on his way home from 
a short stay at Atlantic City, 


J. J. McCurdy, accompanied by Mrs. McCurdy, has been 
in New York this week, en route for Lubec, Me., where Mr. 
MeCurdy is one of the leading factors in the Union Sardine 
Company. While here he made his headquarters with B. O. 
Lowers & Co. Mr. and Mrs. McCurdy have been in the South 
about six weeks, going there to escape the rigors of the winter 
Which was especially rigorous in Maine this season. 

Brokers are booking orders for new pack sardines of all 
varieties for shipment when packed, subject to approval of 
price where named. What the basis of values will be none 
of those interested attempt to even guess. But they seem to 
believe that it will have to be higher than last year if the 
canner expects to get any profit for his work, 

The 1919 pack of shrimp was small in comparison with 
former years. The average was not over 50 per cent. The 
reduction was due principally to the shortage of labor and the 


poor weather conditions. Prices will be very high on this 
season’s pack and may have a tendency to cut down its sale. 


Information on the reported sale of red salmon at $3.25 
has come to the surface this week. The transaction involved 
about 2,000 cases which were bought more than a year ago 
from the Navy Department at $2.25. The sale was too smal) 
to exert any influence upon the spot market, but it serves to 
furnish a subject for discussion in which pointed things can 
be said about the salmon market in general and the high 
prices in particular. 


A report was circulated early in the week to the effect 
that England had placed an embargo upon the re-shipment of 
food from that country to this, together with France and Italy, 
for 60 days. This meant that canned foods held there for 
which no market develops could not be sent back here for 
sale. Efforts to verify the statement or to obtain a denial from 
authoritative sources, failed. It develops, however, that the 
embargo so far applies only to the re-shipment of salmon and 
pineapple. No other canned foods have been included, as 
yet. The ban was placed upon salmon for the purpose of sup- 
porting the market for the benefit of the Canadians who were 
suffering under the influence of the re-shipments to this 
country. Pineapple also comes from the Bahamas, another 
British possession. The impression prevails that other canned 
foods will be included shortly. 


The suggestion of the Joseph Campbell Company that 
tomatoes be packed in No. 2 cans exclusively has caused some 
discussion in the trade. Opinion is divided, but the general 
idea seems to be that the No. 2% can might be dispensed with, 
but that the No, 3 seems to be a necessity and cannot be so 
easily abandoned. For many city families, and others, the 
No. 2 can is large enough, and under present conditions the No. 
2 can might well be made the standard. But where a family 
has five or more members the No. 3 can is a necessity. The 
No. 2% is hardly large enough and two No. 2%s would be 
too much. The No. 3 is right. Families in the country need 
the No. 3 since the average family is larger than in the city. 
Probably nothing will be done about it this year, but the dis- 
cussion is started and eventually it may lead to a change in the 
size of cans, or the elimination of one or more sizes, as the 
case may be. 


The Kelly-Clarke Company, Inc., have been appointed sell- 
ing agents for the Smith Frank Packing Company, of Sacra- 
mento, Cal., packers of vegetables and fruits. The plant has 
been doubled in capacity this year, 

A letter says that St. Michaels, Md., has resumed packing 
oysters after a long shut down caused by freezing weather. 
Packers are offering 4-ounce at $1.55, 5-ounce at $1.65 and 
10-ounce at $3. 

Some believe that the bottom of the tomato market has 
been touched. Some Western canners are quoting futures at 
$1.20 for No. 2s, and $1.70 for No. 3s. Spot tomatoes are held 
at $1.10a1.12% for No. 2s and $1.30a1.55 for No. 3s. Some 
foresee a change soon inasmuch as the greatest season for con- 
sumption is here. 

The Lodi Canning Company, Lodi, Cal., has opened its 
plant to run on spinach. 

Hunt Brothers will double the capacity of their plant at 
Salem, Ore., in time to take care of this season’s pack. 

Cannery ships have begun to move north from Seattle 
with a full complement of cannery supplies, according to letters 
received from there. The crews and officials are on board, 
going to prepare for the work of the coming season. 

Canners have paid their income tax, but it is probably 
true that they haven’t included their best wishes. They work 
to get the tomato market into something like a suitable con- 
dition to sell the remainder of their 1919 pack when the Gov- 
ernment comes along and offers a million or two cans which 
weakens the market and puts it back where it was before. 
And regardless of the quantity the Government has for sale, 
and offers from time to time, it seems always to be able to 
repeat the performance without half trying. A few interested 
in the canned food industry would be pleased to know how the 
Government came into possession of such great quantities and 
why the frequent offerings do not distribute the holdings. 

Herbert Davies, of the New York office, of the California 
Canneries Company, of San Francisco, is on a business trip 
through the Middle West. 

J. C. Bailey, of Bailey & Coons, Schenectady, N. Y., is 
in this market, making headquarters with Gorman & Co. 

N. J. Griffith, of the Stitville Canning Company, Utica, 
N. Y., is in market, making his headquarters with U. H. 
Dudley & Co. HUDSON. 
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CHICAGO MARKET 


March is “Different” in Chicago—Indiana Future Tomato 
Prices—Some Corn Speculators Pinched—Meat Packers 
Will Not Unload Any Surplus—Supply of Peas 
Limited—Kraut Dragging—Fruits 
Stronger. 


Reported by Telegram 


Chicago, March 19th, 1920. 
March Weather—The weather has been sunny and bright, 
with thawing and freezing tendencies alternating. Rains 
have washed away all the snow and ice from the streets and 
sidewalks, and automobile chains and non-skid rubber shoes 
have been laid aside for the season. 


All these little indications of the approach of Spring are 
reliable and just as dependable as the time-honored action of 
the ground hog when he comes out to look for his shadow. 

In fact the ground hog’s prophetic limit expires March 
16, and he will then come out of his burrow for good. You 
will remember that when he came out on the second day of 
February last it was a sunshiny day, and seeing his shadow 
he went back into his hole for six weeks, which period expired 
March 16, 1920. 

The bad, cold weather which we had during those six 
weeks goes to show that the ground hog is a sure-fire, long 
range prophet on the future of the weather, for he by his 
action gave us to know that we were going to have more 
cold weather, and we surely did have a plenty of it of the real 
old Boreas’ quality. 


Canned Tomatoes—A well informed broker of Indian- 
apolis visited Chicago this week and said that the canners of 
Indiana had definitely concluded that the prices of future or 
1920 canned tomatoes could not be made lower than the 
previously announced prices, viz: 


For Twos Tomatoes, Fancy grade............ $1.55 
For Threes Fancy Tomatoes................ 2.15 
For Twos Standard Tomatoes............... 1.25 
For Threes Standard Tomatoes.............. 1.70 


All f. o. b. Indiana canneries, regular terms and dis- 
counts. These prices are inflexible apparently as I know of 
offers of ten cents lower prices having been made to eight 
or ten Indiana canners and all were turned down or declined. 
This shows that canners are not going to take any chances this 
canning season as to prices and that they have ascertained 
what they will have to pay the growers for raw tomato stock 
and do not propose to take any chances or lose any money 
on their output. 

Canned Corn—This article has developed some unexpected 
resources of supply, and some additional offerings from Ohio, 
Indiana, and Iowa have come on the market for spot corn. 
Several considerable lots have been placed upon the market 
by speculators who bought futures last year and have been 
holding for a rise, and are now ready to yield to a loss. A 
lot of excellent standard Iowa corn was placed upon the market 
this week at $1.15 per dozen and there is an aggregate of about 
ten thousand cases of it. Every one has been expecting the 
meat packers to turn loose their stocks which are known to 
be large, and bought at high prices, and to “slam” them on 
the market at a heavy sacrifice, but the meat packers are 
not built along those lines. They have two years in which 
to close out their stocks and are not going to lose any 
money on them if it is possible to dispose of them otherwise. 

Canned Peas—There is a brisk demand for all grades of 
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peas still to be had from first hand, but the supply is verv 
limited indeed. 

It will soon be essential for wholesaler to buy peas trom 
each other, in fact such buying has already begun. 

The prices are nominal because of the regularity of the 
supply. 

Futures in canned peas are at a standstlil and buyers 
are “marking time.” 

Canned Kraut—tThis article has been dragging a little for 
some time but the “great consuming public’ has begun to 
crave for it and to eat it. Prices are but little different from 
those made at the opening of the season and fancy 3s can 
be bought f. 0. b. Wisconsin and Michigan at $1.20a1.25, and 
fancy 2\%s at $1.20 f. o. b. Chicago. 

Canned Pumpkin—tThis article is in good request. It is 
by far the cheapest pie stuff now to be had, and Indiana and 
Ohio are getting pretty well cleaned up of 3s and 10s. There 
are several lots of 2s, 1918 pack offered at a very low price, 
45c. to 50c. cannery, but it is hard to sell as there seems to 
Le but little demand for that size can, 


A New Jersey cannery turned loose a lot of pumpkin and 
squash recently at a price far below the market and I under- 
stand that it was cleaned up quickly. 

Canned Fruits—There has been a sharp reaction from the 
declining prices of canned fruits and all the lots offered at 
heavy discounts from opening of season prices are gone. This 
is thoroughly so as to peaches and apricots, and peas are 
also in demand. 

A few small lots held by speculators were closed out in 
Chicago this week at about coast opening price, freight lost by 
holder, but no more such lots can now be found. 

Altogether the market is resuming activity and buyers 
are displaying more courage and nerve. 


WRANGLER. 


DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle. 
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Sanitary Cans and Closing Machines 


First Of All, 
Heekin Cans Are Safe 


Canners need have no worry regard- 
ing the wisdom of using cans that are 
as time-tested as are Heekin’s. 


From the standpoint of our 
18 years of manufacturing 
experience and from the 
standpoint of tests to 

which these cans 
have been subject- 
ed, they are 
absolutely 
SAFE. 


of 


Consider also the Quality 
of Metal used 


The Heekin Can Co. 


Culvert and New Sts. | “treekin Can Since 190r” | Cincinnati, Ohio 
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BUREAU OF RAW PRODUCTS 


The Better Crop Movement—Information for both Canners and Growers on im- 
proved crop raising—Recommendations by Specialists—An Educational 
feature of the utmost importance. 


Committee on Recommendations—Jas. H. Beattie, Bureau of Plant Industry, U.S. 
Department of Agriculture; C. E. Temple, Md. Agr. College; L. G. Shermerhorn, 
New Brunswick, N. J.; J. M. Le Cato, Del. Agr. College; H. F. Hall, Jos. Campbell 
Co., Camden, N. J. 


Seed Committee—F. J. Pritchard, U. S. Dept. of Agr.: Fred. Lippincott, Moores- 
town, N. J.; Walter M. Wright, Preston, Md.; Harry Hankins, Bridgeton, N. J.; 
J. M. Le Cato, Del. Agr. College; Asa Bennett, Frankfort, Del.; C. E. Temple, Md. 
Agr. College. 


The G Be i Scientists, Canners, Growers (Tri-States)—Prof. F. J. 
Pritchard and J. H. Beattie, of the U. S. Department of Agriculture, Washington; 
T. B. Symons and C. E. Temple, of the Maryland Agricultural College; L. M. McCue 
and J. M. Le Cato, of the Delaware Agricultural College; L. A. Clinton and Prof. 
Nissley, of the New Jersey Agricultural College. 


Canners—Wm. Silver, Aberdeen; F. A. Torsch, Baltimore and Milford, Del.; 
W. M. Wright, Preston; H. F. Hall, Camden, N.J.; H. Hankins, Bridgeton; George 
H. Draper, Jr., Milford, Del., and President Asa Bennett, Frankford, Del. 


Growers—J. E. Patten, Georgetown. Del.; M. Schermerhorn, New Brunswick. 
N. J.; J. Dudley, Moorestown, N. J.; Fred Lippincott, Moorestown, N.J.; Robert 
Houston, Georgetown, Del., and Brooks Ross, Seaford, Del. 


Resolution of the National Canners Association—Resolved, That it is the sense of 
the Executive Committee that there be established within the National Canners 
Association a Bureau of Conservation of Raw Products; that the Finance Com- 
mi tee be instructed to select a director for such Bureau and for the purpose of 
meeting the salary of such office and for the support of his Bureau, be authorized 
to appropriate during 1920, such an amount as the committee may deem expedient, 


A Hearty Invitation—We earnestly request the Agricultural Colleges or Experiment Stations of all the States to send us copies of 
all bulletins or special articles bearing upon the subject of canners’ crops; and we likewise urge the Chairmen of all canners’ committees— 
and the canners who are interested in this all important consideration, to keep us promptly informed upon all matters affecting this 


question. 


This will be a great educational department only to the extent to which you help.—£ditor. 


MEETINGS WITH GROWERS 


March 23, Belair, Md. 
March 24, Chestertown, Md. 
March 25, Centreville, Md. 
March 26, Denton. Md. 
March 27, Easton, Md. 


FERTILIZER DOUBLES YIELD OF TOMATOES IN MISSOURI 
EXPERIMENT 


J. T. Rosa, Jr., Instructor in Horticulture, University of 
Missouri, conducted ten co-operative tomato fertilzation experi- 
ments last season in various parts of the State. The yield 
per acre was not only more than doubled by the use of com- 
mercial plantfood, but the average length of the picking season 
was increased from three weeks to six weeks and the date of 
ripening was advanced four weeks. 

Mr. Rosa is recommending the use of 250 pounds per 
acre of 4-12-0 formula since the use of potash proved only 
slightly beneficial. He will continue this work during the 
season of 1920. 


GIVE CABBAGE AND TOMATO PLANTS A GOOD START 


Why do we knock a stunted pig in the head and plant 
a stunted cabbage plant? Why do we grant that a sickly 
calf has a poor chance to make a good cow and yet plant a 
spindly, yellowish tomato plant with the hope that it may 
mature some fruit? The truth of the matter is that we some- 
times get twisted in our sense of values. We can see the 
loss which will come through the stunted animal, because it 
will be in terms of dollars. The stunted plant only means 
a few cents. We forget that we will have several thousand 
such plants on an acre and, perhaps, have one or two calves 
or pigs. 

There is nothing quite as important to the success of 
the cabbage or tomato grower as the character of the plants 
which he uses. And it is so easy to have good plants that 
there is little excuse for the other kind. 

The writer had the importance of good plants brought 
sharply to his attention last summer while he was visiting 
the farm owned by Mr. T. M. Scoon, at Geneva, New York. 
Mr. Scoon grows a great deal of cabbage, and told of an 


experience he had with plants. He says he always uses a 
liberal amount of fertilizer on the starting bed. He uses 
a 3-10-0 fertilizer on the field for cabbage, and some of the 
same kind for the starting bed. 


The plan is to prepare the bed and then sprinkle fertilizer 
over it, rake it in, and sow the seed. The bed was made 
as usual, and when it was ready to plant, Mr. Scoon thought 
he had better enlarge it. So he told his gardener to prepare 
a little more ground. As it happened, the man forgot to apply 
the fertilizer in the last half. 


Mr. Scoon says he never would have believed the result 
could be possible. The plants on the fertilized bed grew faster, 
were hardier and more stocky, and were ready for the field 
much more quickly. He says there was a distinct step be- 
tween both parts of the field. And the effect did not stop 


with the plant bed. Not only were the plants better and 
easier to handle, but they led the unfertilized plants all sum- 
mer, in spite of the fact that both were treated exactly alike 
in the field, and both received a 3-10-0 fertilizer at the rate 
of 400 pounds per ache, 


Mr. Scoon says that tke failure to use a few cents’ worth 
of fertilizer on the starting bed cost him a good many dollars. 
And.thus the story goes. A man will save a few cents or few 
hours of labor at one point and lose it many times over at 


another. No one can explain the reason why a man will 
starve young plants and young animals when he knows per- 
fectly well that he must pay for it later on. No one can 
explain the reason why a man will set out a fine lot of 


tomato plants to furnish a meal for fiea bettles, when a 
nickel’s worth of Bordeaux and about as much time would 
have saved the day. Nor can one explain why the same man 
will spray those same tomatoes after they have been-set in 


the field and have been half-eaten up at a labor cost many 
hundred times greater than if done at the proper time. The 
truth of the matter is that there is no reason for it. Like 
“Topsy,” it just is. 

Nevertheless, this is a point which might be brought 
to the attention of cannery crop growers to good advantage. 
The old adage, ‘“‘Well begun is half done,’’ has no better 
application than this. 


The grower of tomatoes, cabbage and similar crops can 
build no better foundation than that of good, husky plants. 
It usually means winning the battle when first it starts. 
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AGRICULTURAL PROBLEMS 
By Willis L. Crites 
An Address Before The Corn Section at Cleveland Convention 


Mr. Chairman, fellow canners of the Corn Section, this Convention 
is, im a way, the celebration of the completion of the first hundred 
years’ history of the canning industry in America. The accomplishments 
of this first hundred years of our history is so remarkable that it 
siands out as an unique example of Americanism. The discovery of the 
principle of sterilization and hermetical sealing as a method of conserv- 
ing perishable foods for utilization in times of scarcity is one of the 
epochs in the development of economic science. Though this discovery 
was made in a foreign cowntry, it is characteristic of Americanism that 
its general application has reached its most perfect flower on American 
soil. 

May I suggest that the present statis of our industry is the product 
of three great wars? Born of the genius of Napoleon, tested in the 
statesmanship of Lincoln, it has reached its first perfect bloom under 
the generalship of Pershing and Foch. Its chief characteristic is that 
it is SCIENTIFIC. This also is typical Americanism, for among all 
the nations of the earth there is no one who is a more consistent 
seeker after TRUTH than our own Uncle Sam. The Great War called 
into instant action all the known sciences of this civilization, the ap- 
plication of which brought such a marshaling of astounding wonders 
that the most fanciful mind stood appalled. Our own industry, in the 
contribution of its applied science, stood shoulder high with all other 
industries in bringing TRUE AMERICANISM to the forefront in the 
World War. 

But this is an idle time to speak of achievements of the past; the 
problems of yesterday’s war period were only incidental to the greater 
ones of today. Yesterday, there operaied a great centripetal force of 
the country’s military necessity, with a clearly formulated and well 
understood program of effort. With a definite goal ahead, and plans 
well laid, we united our forces, overcame all obstacles, and performed 
our allotted task with patriotic enthusiasm. But the forces that are 
operating today are centrifugal rather than centripetal. They are tend- 
ing to hurl] the social structure apart rather than to force it solidly 
together. There is no definite goal to be reached. 
or program to be followed. But there is instead unrest, uncertainty and 
hesitation. This condition of unrest that threatens the world today is 
only the logical outgrowth of the loosening of great social forces by 
the emergencies of the war period. The sooner that we realize that 
present conditions are the natural conclusions of unusual premises, and 
prepare a definite program of action in order to meet these conditions, 
the better it will be for our industry and for the nation. ° 

This, my friends, is my introduction to “Agricultural Problems.’ 
The solution of today’s national problems lies to a large extent in the 
successful accomplishment of greater production in proportion to the 
labor unit expended. During the first century of our history we have 
been too busy developing the manufacture of raw materials into eco- 
nomie and wholesome finished prodcts, to have been able to give much 
thought to the production of suitable raw materials. Only now are we 
beginning to realize the importance of the supply of the proper quality 
of raw materials. I cannot discuss production problems without refer- 
ring to the great program of Inspection and Advertising that is now 
being put into execution; but this plan can never reach a real suecess 
unless an ample supply of high quality raw materials is assured. If 
this industry is to fill its proper function in national life, and is to do 
its share towards solving the big problems now before the nation, it 
must give immediate attention toward securing a sufficient supply of 
its raw materials at reasonable prices. 

Last spring President Gerber appointed a committee which he chris- 
tened “Committee on Agricultural Questions.” I have had the honor 
of serving the Association as Chairman of that committee, and it is the 
conclusions reached after much thowght and investigation that I wish 
to present. 

During the last half-century there has been developed in this coun- 
try a most wonderful pwblic-supported system of agricultural research 
and training. The National Department of Agriculture maintains with 
headquarters at Washington, a most creditable corps of agricultural 
investigators, whose contributions to the solution of great economic 
problems are immeasurable. Each State has her own agricultural ex- 
periment station, which, while dealing with more local problems, yet 
in the aggregate have furnished a tremendous volume of research data. 
Then there is the Agricultural College in each State, where the youth 
from the farms are flocking in large numbers for resident study, in 
order that their training may enable them to better meet the complex 
demands of an advancing civilization. And last, but not least, there 
is the research development of the “Extension Departments,” which is 
taking the findings of the Experiment Stations and the teachings of the 
Agricultural Colleges to the rank and file of the farming people and 
delivering it at their very door. Already some States have the local 
agricultural agent at each county seat, and I hear it whispered that 
it will be but a short time until that system will be extended to the 
township unit. So popular is the idea of public support of these insti- 


There is no plan 
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tutions that an Agricultural Appropriation bill is the easiest possible 
measure to get through Congress. Indeed, this fact is so well recog- 
nized at Washington that many things quite foreign to argriculture are 
camouflaged under her clothing in order to gain popular support. 

That this generous expense of public money for development of 
agricultural science has been entirely worth while is not questioned 
by any thinking man, Under its influence we have seen the tide of 
decreasing acre yields due to soil exhaustion turned back into one of 
increasing production. Under the emergency of a national crisis we 
have seen the American farmer with the aid of this new science produce 
the bumper crops of all history, while being handicapped by the ab- 
sence at the front of his best man power. If the farmers’ solidarity and 
good Americanism can be permanently retained we do not need to 
greatly fear any “black cloud of Bolshevism,” and any expense of pub- 


lic money thnt will develope his econonic prosperity cannot have been 
misspent. 


While the farmers’ prosperity as a whole has been developed 
through this use of public funds, that part with which, we as cannefs, 
are concerned, has been sadly neglected. The Directors of Agricultural 
Research have been besought by the grain farmer, by the stockman, by 
the trick gardener, to solve their particular problems, and has con- 
sequently had a waiting list of minor problems, while they have given 
their direction to those that they considered of the greater importance. 
Consequently, not realizing the magnitude nor the importance of our 
industry, the request of our growers has generally gone unheeded 
while we have had no representation there to press the importance of 
these claims. The result is that we are having decreasing and dis- 
appointing yields of canning crops in direct competition with increas- 
ing and satisfying yields of general crops. Gentlemen, I know where- 
of I am speaking; the yield of sweet corn in my own locality is con- 
siderably higher than that of the average of the entire country, yet 
when I see, as I have seen this very season, one hundred bushel per acre 
yields of field corn right alongside of them and four-ton yield of sweet 
corn, I have felt the blush of shame mount my cheeks. He will prob- 
ably give us the convincing proof that sweet corn yields can be greatly 
increased by seed selection and breeding. 

My subject is “Agricultural Problems,” and I am probably expected 
to briefly discuss the many different specific trowbles that are limiting 
our production of high qwality green materials. There are so many dif- 
ferent subjects that rank as our agricultural problems, and I am so 
totally unqualified to discuss many of them that my time will be better 
spent in pointing out the economic importance that immediate steps be 
taken to have them studied by research men. To show how far- 


reaching this classifigation is, IT do wish to briefly mention one or two 
matters. 


Those of you from certain sections are experiencing something of 
an unreasonable attifude taken by certain men of influence among 
former organizations. The trowble igs that these men are disillusioned 
by not being properly informed; they seem to view Mr. Canner as a 
sort of an enemy from whom they will extort the last penny that they 
can get by combinations and threats of boycotts. They should be made 
to see that by their attitude they are virtually cutting off their nose 
to spite their face: that the canner cannot live if he has to pay extor- 
tionate prices for his green products: that they would be better spend- 
ing their efforts if they were trying to solve some of the problems of 
production, realizing that if they can help the farmer to increase his 
yields that they are rendering a distinct service to society, whereas in 


their present methods they are merely stealing from the piper to pay 
the fiddler. 


Here is a condition that exists and we must meet it four square. 
The farmers have just as good a right to successful organization as 
have the kaborers or any growps of manufacturers. The other night 
I heard a great farmers speech made by a farmer, an officer of the 
new National Federation of Farm Bureaus. All in all it was a great 
speech, but in one respect, at least, the man was misguided. After 
basing his address on the idea that the farmer will eventually name 
the price at which his products will sell, based wpon the output of the 
most efficient producer, he rang out the challenge that the growers of 
peas in his State of New York are organizing and that Mr. Canner 
would have to pay the farmers price for peas in this year of 1920 
or close his factory doors. That speaker used some fine philosophy and 
was something of an orator, but he should study a few fundamental 
laws of economics before he starts out to stir up the farmers of the 
country. Do not misunderstand me. I am always in favor of paying 
good fair prices, but let me repeat, the solution for our great national 


problems today lies in greater production per unit of labor spent, rather 
than in increasing prices. 


One other problem I wish to mention: Dr. Fitzgerald is to appear 
on this program with a discussion of “Discoloration in Canned Corn.” 
Dr. Fitzgerald is giving a most thorough investigation to this sub- 
ject. A recognized director of research work after talking with Dr. Fitz- 
gerald told me that this investigation which he has done is one of the 
most comprehensive pieces of research that he had ever seen outlined. I 
think Dr. Fitzgerald will tell you that it is altogether possible that 
this may be largely an mgricultural problem. Recent analysis of 
sweet corn has shown a relative variation of iron content in different 
ears of corn of from one to four, and a variation of corn oil content of 
from one to nine. We know the increase or decrease of either of these 
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constituents to be a relatively simple breeding problem. I merely men- 
tion this possibility to show how wide and important is the scope of 
our agricultural problems. 

My friends, I have tried to show that our industry is character- 
istically American because it is scientific, that its existence is a real 
national asset in that it is a great equalizer of the seasons by conserv- 
ing the foods from out of the times of plenty for consumption in 
seasons of scarcity. Yet while our nation is appropriating tremendous 
sums for the development of a more economic production of foods we 
are standing tistlessly by, seeing the economic production of our raw 
products decrease while that of general farm crops is incrmsing. While 
our industry is typically scientific we have not seen to it that the 
basic science underlying crop producion has been applied to canning 
crops. Director C. G. Woodbury, of Purdue Experiment Station, has 
said, “the application of scientific research to the agricultuml problems 
of the canning industry has not been commensurate with the application 


of the results of research to many other problems of agriculture. We 
see generally decreasing yields . We see increased difficulty in con- 


tracting. The growing of canning crops nt a prifit by the average 
farmer through the application of the principles and practices of a 
better agriculture is of profownd importance to the canning industry. 
The causes of low yields must be determined and their causes re- 
moved.” If our industry is to take the place in national life thnt its 
service to society so richly deserves, then we must see to it that there 
is a development and application of the underlying science which con- 


trols the production of the raw materials from which our products are 
produced. 


Your committee believes that the machinery for solving his situa- 
tion is at hand in the form of the existing Agricultuml Institution 
of Research. We believe that it is only due our industry that a 
reasonable amount of their, efforts be directed in the solution of our 
agricultural problems. We believe that the fawlt is ours that this has 
not already been done to a larger extent. In interviewing the gentle- 
men in control of some of these institutions and departments I have 
been wonderfully impressed with their sincere desire to help us. But 
this swbject of securing the work of these agencies on our problems 
is too complex for your committee to accomplish without the assist- 
ance of a competent director giving his entire attention to it. 

When the National Canners Association instituted its Research 
Laboratory with Dr. Bigelow at its head, they went a long way toward 
erecting a substantial structure, and as we are today putting into 
execution the plans of Inspection and advertising, we see a_ pro- 
tecting roof being placed over it, and were it not for the insecurity of 
our foundations we could begin to have a great confidence in the per- 
manency of our building. But unless we can soon find the necessary 
funds with which to repair our foundations by building a better un- 
derlying science of canning agriculture, we will soon find ourselves 
upon the sinking sands of an insufficient and a too costly production. 
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SPECIAL MEETING OF THE TRI-STATE CANNERS 


Held at Wilmington, Del., March 11th, 1920—Hotel Du Pont, 
Laws to be Asked Against Packing of Tomatoes with Puree—-~ 
Inspection and Publicity Discussed—Formation of 
Boys Tomato Growing Clubs. 


Although President Asa Bennett gave but little time ir 
his call for a special meeting of the Tri-State Packers Asso. 
ciation, at Wilmington, on March 11th, a very good attendance 
in point of numbers was present when he called the meeting 
to order at 11 A. M, 

In his business-like way the President at once outlined? 
the purposes of the meeting—the consideration of the advis- 
ability of proposing State legislation for the State of Maryland, 
Delaware and New Jersey, to more closely regulate the pack- 
ing of tomatoes; and the further consideration of the improved 
crop yields as now being handled by the State scientists and 
canners and growers. He called attention to the fact that ah 
tomato canners are earnestly anxious to rid the industry ot 
the disreputable canners who are abusing the privilege of 
packing tomatoes with puree or added juice, and in considera- 
tion of the great light that is being turned upon the industry 
by the immense advertising campaign now running, are eager 
to see that all canners comply whole-heartedly with the de- 
mands for sanitation and high quality. On every hand are 
evidences that the canners want to place the products of the 
Tri-States upon a high plane of quality, and do not longer 
propose to submit to the unfavorable advertising that the few 
unscrupulous canners are giving this section. The vast major- 
ity are bent upon driving out or at least rendering innocous 
the few who are hesmirching the reputation of the entire 
section. 

Speaking along this line, Mr. R. W. Messenger showed 
that as it was through the use of improper and unfit tomate 
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puree, made from skins and cores, that the packing of poof 
quality tomatoes was made possible, he strongly advocated 
the ‘prohibition of nuree in canned tomatoes, and offered the 
following resolution: 


Whereas, The members of the Tri-States Packers Asso 
ciation feel that the industry would be greatly benefitted as 
whole if all the individual tomato canners doing business it 
the States 0f M2rvland, Delaware and New Jersey, were com 
pelled by law to pack a high-class product only, in order that 
any buyer purchasing canned tomatoes from any factory in 
these three States might always be sure that they were pur- 


chasing the highest grade canned tomatoes packed in the 
country, and 


Whereas, A special meeting of the Tri-State Packers Asso- 
ciation has been called at the urgent request of a large number 
of the members for the express purpose of considering the 
question, therefore be it 


Resolved, That the legislatures of the States of Maryland, 
Delaware and New Jersey, be urged to pass laws entirely pro- 
hibiting the use of added juice or liquid or substance of any 
kind not present in tomatoes themselves after they are peeled, 
cored and trimmed, to canned tomatoes or any product pur- 
porting to be canned tomatoes, and further prohibiting the sale 
within the State of any canned tomatoes or product purporting 
to be canned tomatoes containing such added juice or liquid 
or substance of any kind not present in the tomatoes after they 
are peeled, core and trimmed and providing heavy fines for 
any violation of the law, and be it further 


Resolved, That a copy of these resolutions be spread upon 
our minutes, that copies be sent to the legislatures of each of 
the States of Maryland, Delaware and New Jersey by the 
medium of committees especially selected to urge and work 
for the legislation desired, and that the President be hereby 


nia? 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MICH. 
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CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


CHICAGO, ILL. 
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authorized to name today committees of three for each State, 
mentioned with authority to draw up and get passed legisla- 
tion as above outlined. 

This resolution precipitated a long debate, some of the 
leading canners taking the position that State legislation would 
not be as effective as desired, and in the event of its not 
being properly enforced, would but make matters worse in- 
stead of better, and that there was no assurance of proper 
enforcement under political management. During the course 
of this discussion Mr. Benjamin Hamburger, President of the 
Canned Goods Exchange read the following letter from Dr. 
Alsberg, of the Bureau of Chemistry, showing that the can- 


ners of the poor quality canned tomatoes were not being en- 
tirely overlooked. 


UNITED STATES DEPARTMENT OF AGRICULTURE 


Bureau of Chemistry 
Washington, D. C, 
Mr. Benjamin Hamburger, Pres. 
Baltimore Canned Goods Exchange, 
Baltimore, Maryland. 
Dear Mr. Hamburger: 

It has been brought to the attention of the Bureau, that 
during the past season there was packed in Baltimore and in 
the surrounding tomato packing territory, a considerable 
amount of tomatoes with puree or cyclone juice, and that much 
of this product was sold under labels which did not carry a 
plain and conspicuous statement indicating the presence of 
puree or excess juice. It is held by the Bureau of Chemistry 
that the sale of an article of this kind under a label reading 
‘‘Tomatoes” or ‘‘Canned Tomatoes” constitutes a violation of 
the Food and Drugs Act, and in consequence the Bureau has 
pending a number of actions against packers based on this type 
of violation. The Bureau announced its attitude regarding 
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A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Paoker are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. . .. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY Co. 


Worcester, Massachusetts 


“We take pleasure in advising that we have four Karl Kiefer Filling machines 
installed, using them for filling apple butter and jam, and have no hesitancy 
to state that they are the most accurate machines and the most satisfactory 
fillers from every standpoint that we have ever had occasion to use.” 

—A recent letter from a user of Kiefer Viscos. 


Jams, Jelly, Preserves, Apple Butter, Marmalades, 
etc., are filled more cleanly and accurately than has ever 
been possible before, on the 


KARL KIEFER 
PISTON TYPE VISCO 


This machine handles all kinds of containers which 
can be discharged automatically. Large daily capacity. 


No sticky belts or discs to cause breaking, spilling 
and jamming of containers. 


Write for pamplet T. 


THE KARL KIEFER MACHINE CO. 


Cincinnati, Ohio 
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the labeling of tomatoes with puree and tomatoes with puree 
from trimmings in a press notice isued shortly before the be- 
ginning of the last canning season. The material in that 
Lress notice was practically a repetition of item 55, from the 


Service and Regulatery Announcements of the Bureau issued 
July 17, 1914. 


It has also come to the attention of the Bureau that some 
canners in Maryland, who in the past have put up full packed 
tomatoes, that is to say tomatoes without puree, are prepar- 
ing to pack tomatoes with puree during the coming season. 
Many of them may not be familiar with the obligations which 
are imposed upon them by the Food and Drugs Act with refer- 
ence to the labeling of this product and the Bureau would 
appreciate it if you care to bring this matter to their attention 
through your Association. Incidentally, it should be brought 
to their attention that only such material as is sound and 
free from decomposition may be used. If this is not done the 
goods may be held to be in violation of the law in that they 
consist in whole or in part of a filthy, decomposed or putrid 
vegetable substance. If the puree used is made from trimmings 
the label should cearly indicate that the product consists of 
tomatoes with puree from trimmings, the expression ‘‘with 
puree from trimmings’’ being given in direct connections with 
the word ‘“‘tomatoes” and in type of equal prominence. 

It has also come to the attention of the Bureau that toma- 
toes with purees, although perhaps labeled in accordance with 
the rulings of the Bureau are being sold to the trade in some 
instances under representations that they are full packed 
canned tomatoes. Tomatoes with puree should not only be 


labeled as such but they should also be so represented in dis- 
posing of them to the trade. 


Respectfully, 
(Signed) C. L, ALSBERG, 
Chief. 


After deciding that only members of the Tri-State were 
eligible to vote upon the question, the motion was carried, 
19 voting yea, to 7 nays. 

Thereupon the Chair appointed the following committee: 
R. W. Messenger, W. J. Wright and Fred Owens. 

Mr. W. B. Messenger then presented the following reso- 
lution, which was passed: 

Whereas, It is the practically unanimous opinion of the 
members of the Tri-State Packers Association assembled in 
« special meeting for the express purpose of considering 
methods of improving the quality of canned tomatoes that 
only the purest and best tomato products should be advertised 


and certified under the inspection and publicity system, there- 
fore be it 


Resolved, That the Tri-State Packers Association puts 
itself on record as opposing the use of the Inspection Certifi- 
cate on any tomato products of any kind which contain any 
juice, pulp or puree extracted from skins, cores and trim- 
mings and be it further 

Resolved, That a copy of these resolution be spread upon 
the minutes of the meeting and the Secretary be directed to 
transmit copies of the same to the Secretaries of the National 
Canners Association and all State and local canners associa- 
tions in the United States and Canada with an urgent request 
that for the good of the business and the complete and final 


success of the present advertising campaign they pass similar 
resolutions. 


In turn Mr. B. Hamburger offered the following resolu- 
tion, and which was also passed: 

Resolved, That the Tri-States Packers Association, through 
a committee appointed for the purpose, ask the senators of 
Maryland, Delaware and New Jersey to urge the Army and 
Navy Departments at Washington to give out the present 
Government holdings of surplus canned foods. 


Jomato produeis Company 


PAOLI.INDIANA. 


Five Indiana Factories; at Orleans, French Lick, Hardinsburg, Marengo and Paoli. 


We Specialize in 


Dependable Tomato Pulp, Puree and Paste. 
These, and these alone, are a business with 


us. 


They are not a by-product. 


Our Whole crop of Whole tomatoes goes into these three 


products. 


Color, flavor, and natural pectin are conserved 


through painstaking care in growing and sorting the Tomatoes, 
and by the use of vacuum kettles in concentrating the juice. 


Our crop is grown from choice seed, the result of our own 
many years selection, A limited quantity of seed will be 
sold for delivery in December, 1920. 


Laboratory controlled and accurately standardized. Uni- 
form tomato solids. Fully guaranteed under all food laws. 
Established 1911 


¥g 
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“We excel Our Labels 
in‘Designs are the Highes est Standard 
of Artistic erit for Commereial Value. 


Stecher ©. 
Rochester, N'Y. 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure Combined. 
Deliveries Capacity 
to Customers Over 
FOUR FOUR HUNDRED 
SEPARATE MILLION CANS 
FACTORIES PER ANNUM 
ADDRE 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Weirton, Hancock Co., West Va. 
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The committee in charge of this is as follows: Benjamin 
Hamburger, H. L, Cannon, Lucius Hires, H. P. Strasbaugh, 
E. C. White and E. Greenabaum. 

Mr. Edward Andrews, of Hurlock, Md., made a strong 
plea for better packing of tomato products of all kinds, and 
moved 

That the President of this Association is hereby author- 
ized to appoint a committee of three to go to Washington and 
to urge the Bureau of Chemistry to establish with all possible 
dispatch a maximum limit of bacteria, mold and yeast and 
spore count for tomatoes with puree. 

This motion prevailed and the following committee was 
appointed: Edward Andrews, R. W. Messenger, Benjamin 
Hamburger. 

Inspection and Advertising—Mr. H. P. Strasbaugh then 
introduced the subject of Inspection and Advertising, explain- 
ing at length the advantages this move meant to all canners, 
and urging everyone to get behind the movement, not only 
in thought but in action, by signing up for inspection this year, 
and so help advertise and make known the real qualities 
which Maryland puts up by its better class of canners. Mr. 
Granville Hunt and Mr. Louis Garcelon, and assistant secretary 
Frank Shook spoke along the same lines, and presented con- 
tract blanks for signature. 

The Advisory Board of the National Canners Inspection 
Plan, which had met the evening of the 10th, at Wilmington, 
fixed the following places and dates for meetings, where this 
subject and the opportunity to sign up would be given. 

Seaford, Del., March 17th, 1 P. M.; Baltimore, March 
18th, 6 P. M.; Belair, Md., March 24th; Snow Hill, March 
27th, 1 P. M.; York, Pa., March 18th; Bridgeton, N. J., March 
23rd, 2 P. M.; Princess Anne, March 26th, 2 P. M.; Salisbury, 


March 27th, 7 P. M.; Cambridge, the date to be announced 
later. 


JAMES F. COLE 
President 
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ATLANTIC CAN CO. 


BALTIMORE, 


Better Crop Yields—The Chairman then called for a re- 
port of the committee having charge of the matter of Better 
Crop Yields, and Professor Beattie responded, reading the 
recently published ‘‘“Recommendations to Tomato Growers,”’ as 
published in The Canning Trade of March Ist. 


Professor Martin of the Delaware Agricultural College 
reported that they were ready to inaugurate the Boys Tomato 


Growing Clubs, and presented the following as the draft of 
the proposition: 


CO-OPERATIVE EXTENSION WORK IN AGRICULTURE AND 
HOME ECONOMICS IN THE STATE OF DELAWARE 
BY AND BETWEEN THE STATE AGRICULTURAL 
EXTENSION SERVICE, THE COUNTY FARM 
BUREAUS AND THE UNITED STATES 
DEPARTMENT OF AGRICULTURE. 


I. Date Effective—When certified to by the interested 
persons, as indicated on the last sheet of this memorandum. 


II. Titlhe—Boy’s Tomato Growing Demonstration Club. 
Ill. 


IV. Location—New Castle, Delaware; Kent County, Del- 
aware; Sussex County, Delaware. 

V. Headquarters—State Club Office, Delaware College, 
Newark, Delaware. 

VI. Legal Authority—Co-operation Agricultural Act ap- 
proved May 8, 1914; congressional appropriations to the U. 
S. Department of Agriculture, and the State law providing for 


the support of extension work and authorizing local contri- 
butions for its maintenance. 


MARYLAND. 


CANS 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 
Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. G. HIBR 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


Opens like a soda bottle 


It took some time for the bottling trade 
to accept the Crown Cork. Now it is the 
standard closure throughout the world 
for bottled beverages. The consumer 
demands it. 


The time is coming when AXA Crowns 
will be standard among packers of quality 
goods. The consumer will demand this 
safe, sanitary closure —easy to open, in- 
surance of clean, safe products. 


AXA Crowns are standard for a wide 
range of products in glass—from vinegar 
to peas, catsup to pickles, beans to fruit. 
Easily applied and easily removed. 


AXA Crowns are a great 
merchandising feature to sell 
the trade and the consumer. 
Write for sizes, prices in 
quantity, and information 
about applying AXA in your 
plant. 


THE CROWN CORK 
AND SEAL COMPANY 
Canneries Division 


Baltimore, U. S. A. 


New Processes 
Complete formulas 
ANEW, simple, accurate, 
pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


“The Canning Trade” 


ORDER THROUGH 


Bottling the same with- 
out after sterilization. 


How to pack trimming 
pulp the government will 
approve. 

Twelve chapters of solid 
meat—no trimmings. 


OMATO PROO 
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VII. Objects: 


(1) To demonstrate better methods of growing better 
tomatoes to the tomato club members and through them to 
the community at large. 


(2) To stimulate the increased production of tomatoes 
on a profit-paying basis. 

(3) To teach the club members how to keep an accurate 
record of a farming enterprise. 

(4) To create in boys a desire for a systematic course of 
instructions in agriculture as given in high schols and agricul- 
tural colleges. 

(5) To interest boys in the business of farming and to 
aid them in developing a favorable attitude towards country 
life. 

VIII. Methods of Procedure: 


(1) Organization—Through the co-operation of the State 
Agricultural Extension Service, the County Bureaus and the 
United States Department of Agriculture, trained leadership is 
provided as indicated here for organizing and directing the 
Boys’ Tomato Growing Demonstration Club work, by means of 
timely printed instructions and by personal visits as needed 
to the demonstration plot of every club member. 

(2) Program of Work—The tomato club members will 
be directed in carrying ou the following program of work: 

(1) In the selection of certified seed of known variety and 
auality. 

(2) In the growing of good plants in the seed-bed by 
the open bed method. 


(3) In the control of diseases in the seed-bed. 
(4) In proper methods of transplanting. 
(5) In proper methods of setting plants in the field. 


(6) In the proper cultivation of tomatoes. 
(7) In combatting field troubles, 


(8) In selecting seed tomatoes from the growing plante 
in the field. 


(9) In keeping accurate progress records of the tomato- 
growing enterprise and in compiling a final report of the year’s 
work, supplemented with a narrative story of experiences in 
growing the crop of tomatoes. 

3. Carrying the Demonstration to the People. 

(1) The results of the individual tomato club members 
and of the combined club groups will be compiled and pub- 
lished in the daily and weekly newspapers of the State, in the 
Delaware Extension Service News, and in other timely publica- 
tions of this section of the country, with full credit given for 
all assisting and co-operating agencies. 

(2) Public demonstrations will be held in interested com- 
munities on the plots of club members who are centrally located 
and who have produced results of demonstrational value. 


(3) Wherever road conditions and distances will permit 
and results wil justify the time and expense required, auto- 
mobile demonstration tours will be conducted for the purpose 
of observing the results of growing tomatoes under different 
conditions. 


(4) Appropriate awards in keeping with the quality of 
achievements attained will be made publicly as herein pro- 
vided for the best; exhibits of tomatoes grown on the club 
plot, and for the best all-around records and stories of achieve- 
ments in producing market tomatoes at a profit. 

IX. Club Membership Requirements. 


1. Limited to boys of Delaware between the ages of 12 
and 21 years. 


LIVINGSTON 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPED WITH THESE 
WASHERS 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 


through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well as the grit, and at the same time not injuring the healthy, 
clean meat of the tomato. You owe it to yourself to 


investigate. Write us today. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agents 


BALTIMORE, MD. 


Central Agent 
S. 0. RANDALL S SON F LANGSENKAMP 


INDIANAPOLIS 
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SANITARY TOMATO 
| Now. 
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Only a few | — weeks 


in which to prepare to handle 
the first crop of the canning 
season—PEAS. 


A Pea Belt Separator is necess- 
ary if the equipment is to be 
complete and with the number 
of orders already booked, there 
is going to be difficulty in getting 
them all shipped in time. 


An order placed far enough in advance 
will save worry for both of us. 


INVINCIBLE GRAIN CLEANER COMPANY 


HELP SELL GOODS 
The United States Printing & Lithograph Co. , 


Baltimore — New York — Cincinnati 
Baltimore Office & Works -Cross,Covington & Sander Sts. 
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2. Each member must care for his own plot of one- 
quarter acre or more of tomatoes, must exhibit his own tomato 
products in a public contest, must keep records and write a 
story of his work at the close of the year. 


’ 3. In as far as practicable, tomato clubs of five or more 
members shall be organized under local leaders. 

X. Sources of Maintenance, 

The salary and expenses of the State and county agents 
and specialists who will organize and direct tne Boys’ Tomato 
Growing Demonstration Club Work shall be paid by the Ex- 
tension Service of Delaware, the States Relations Service of 
the U. S. Department of Agriculture, and local leaders, if paid. 
shall be paid by the local communities, respectively. 

XI. Achievement Awards at the Close of the Year. 

(1) Lowest cost of production per ton, 30 per cent. 

(2) Yield or quantity produced, 30 per cent. 
by two disinterested adults.) 

(3) Best exhibit and best kept plot, 30 per cent. (At 
community or county show, at State Fair, or by score of special 
judges.) 

(4) Best report and story, 20 per cent. (If story is 
omitted, 10 per cent. will be deducted from the general aver- 
age.) 

3. Awards for Achievement Champions. 


(Approved 


(1) Free scholarships, consisting of room and subsistence 
for the week and railroad fare to Newark, for the Junior 
Short Course or Club Week at Delaware College, will be 
awarded to successful county champions as follows: 


In New Castle County, 4 scholarships. 
In Kent County, 4 scholarships, 
In Sussex County, 8 scholarships. 


SUPERIOR 
CANNING 
EQUIPMENT 


“ANDERSON-BARNGROVER” 


Standard Continuous Agitating Cooker, 
Peach Peeling Systems, Etc. 


“Peerless” 


Corn Huskers 
Corn Washers 
Exhausters, Etc. 


Kook-More Koil Units 
Indiana Pulpers 
Copper Jacketed Kettles 


Write for literature 


S. O. RANDALL’S SON 
304 Marine Bank Bldg. 
Baltimore - - Maryland 


XII. Voluntary Donations for Awards, Prizes and Equip- 
ment for Tomato Club Members. 

Local, county and State club agents may accept money or 
equipment for prizes and awards when offered under the 
terms and conditions stated in this written project, however, 
pledge cards or written statements shall be signed by donors 
before announcement is made of the offer. All prize money 
shall be paid the Business Administrator of Delaware College, 
and shall be distributed only upon recomendation of the State 
Club Leader. If acceptable to the donors, a sum not to exceed 
ear shall be distributed equally among the tomato club 
contestants for the purpose of defraying part of the expenses 
incurred in starting the tomato club work, such as buying seed 
and fertilizers. 


Signatures: 

County Agent, New Castle County. 
County Agent, Kent County. 
County Agent, Sussex County. 
County Agent Leader. 
Extension Specialist in Truck Crops. 
State Club Leader. 


Director, State Extension Service. 
With further consideration of this as to prizes, etc., the 
meeting adjourned, 


INSURE ADEQUATELY 


: 

YOUR BUILDINGS—Are worth more today § 
than ever before. Insure them for 

their present value. g 


YOUR MACHINERY—Has greatly increased 
in value. You will find it very 
difficult to replace. Cover the full 
replacement value by insurance now- é 


CANNERS EXCHANGE SUBSCRIBERS 
at WARNER INTER-INSURANCE BUREAU 


Knows Your Insurance Requirements Better Than 


: 
Any Other Agency, and Specializes in / 


INSURANCE SAFETY 
INSURANCE SAVING 
INSURANCE SERVICE 
FOR CANNERS EXCLUSIVELY 
Officially endorseu by the National Canners’ Association 


Write for Information Today to 


LANSING B. WARNER INCORPORATED 
104 S. Michigan Avenue, Chicago, Ill. 
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HIGH PRICE SUGAR 


Spells loss and failure to any fruit canner running or owning 
sloppy, wasteful poorly designed Closing Machines. 


TO AVOID THIS 


Specify Troyer-Fox Non-Spill when signing your next can contract. 


The Troyer-Fox Non-Spill has a steady, continuous can 
movement while the cover is being applied and clinched. 


The 1st and 2nd seeming operations are made by four 
seaming rolls carried on two roller bearing spindles. 


The simplicity and strength of the design throughout makes 
it a machine that will insure you against loss due 
to spill, shut-downs due to failure of vital parts, 
jammed cans or seam leaks. 


Let us tell you how this machine installed in 
your cannery will save its cost many times. How 
you will remember the continuous, good work 
turned out longafterthe original cost is forgotten. 


Write for descriptive matter 


SEATTLE-ASTORIA IRON WORKS 
Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 


TROYER-FOX NON-SPILL CLOSING 
MACHINE, 75 Cans per minute 


The Cameron No. 154 


DOUBLE SEAMER 


Attaches Covers to Filled Cans 
of the Sanitary Type 


This simple, clean-cut mach- 
ine relieves you of the burden 
of mechanical upkeep. 


It is the last word in double 
seaming. 


Every machine for can making 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 
No change of ownership, personnel or location 


CHICAGO, U. S. A. 
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FINAL REPORT ON THE PACK OF PEAS FOR CANNING— 
1919 and 1918 


Compiled by Bureau of Crop Estimates, United States 
Department of Agriculture. 


Factories. 
Total Report- Report- Acre- Con- Per 
No.on ingin ing in age. tracted. Yield. Acre. 
List. 1919 1918 1919 1918 1919 1918 
State. Acres. Acres. Tons. Tons. 
Califormia ........ 12 9 9 1,505 3,616 0.6 1.1 
6 6 6 1,993 2,074 0.4 0.7 
Delaware ........ 13 12 12 4,193 4,172 0.5 0.6 
es 14 13 13 5,921 7,637 0.6 12 
18 17 18 3,652 7,174 0.7 11 
Maryland 29 26 28 4,946 5,882 0.6 at 
Michigan ........ 19 18 18 10,435 9,223 1.1 0.6 
Minnesota ....... 6 - 6 120 1,118 1.0 0.7 
New Jersey ...... 9 9 8 1,325 1,513 0.8 0.6 
New York ....... 2 69 78 21,5388 24,656 0.5 11 
oe ee 10 10 10 4,847 4,525 0.5 1.0 
Pennsylvania .... 7 6 8 903 1,167 1.0 0.7 
Tennessee .. 5 4 5 520 715 0.8 0.7 
eee 14 10 14 4,713 5,180 1.0 1.9 
Wisconsin ....... 89 7 86 44,289 48,492 1.1 1.0 
Al) other: .....0.- 6 6 6 518 467 0.8 0.7 
| 329 296 325 111,418 127,611 0.8 1.0 
Tonnage Tonnage Total Tonnage 
Produced from Purchased in Produced 
Contracted Acreage. Open Market. and Purchased. 
1919 1918 1919 1918 1919 1918 
State. Tons. Tons. Tons. Tons. Tons. Tons. 
ON 908 3,978 903 3,978 
ae 797 1,452 797 1,452 
2,096 2,503 2,096 2,503 
3,553 9,104 969 4,255 10,133 
er 2,556 7,891 237 542 2,793 8,433 
a 2,968 6,470 128 192 3,096 6,662 
eee 11,478 5,534 11,478 5,534 
Minnesota ......... 120 783 120 783 
New Jersey ........ 1,060 908 1,060 908 
DORK 10,769 27,122 10.769 27,122 
2,424 4,525 2,424 4,525 
Pennsylvania ...... 903 S17 903 817 
Wisconsin ......... 48,718 48,492 Ba 758 49,071 49,250 
414 327 414 327 
rer 93,888 130,308 1,420 2,461 95,308 132,769 
Average No. of Cases Estimated Pack of 
No. 2s Per Ton. Cases of No. 2s. 
1919 1918 1919 1918 
State. Cases. Cases. Cases. Cases. 
97.6 110.0 77,787 159,720 
101.0 131.0 211,696 327,893 
106.0 87.4 296,058 737,044 
107.5 116.6 332,829 776,789 
83.3 107.0 9,996 83,781 
110.3 95.7 116,918 86,896 
92.2 95.8 992,902 2,598,288 
103.0 103.1 249,672 466,528 
105.0 125.0 94,815 102,125 
100.0 1014 41,600 50,500 
98.7 95.7 40,862 31,294 
99.1 93.2 9,446,023 12,404,535 


Washington, D. C., March 6, 1920. 
Acreage contracted, average yield per acre, tonnage purchased 

in open market, total tonnage produced and purchased, average 

number of cases per ton and estimated pack of cases of No. 2s: 


Peas for Canning. 


Range and average price per ton paid to growers by 
canners for Peas grown on Contract and purchased in the open 
market in 1919-1918. 

Grown on Contract. 


High. Low. Average. 
State. 1919 1918 1919 1918 1919 1918 
$57.17 $58.43 $58.17 $5843 $58.17 $58.43 
Colorado 60.00 50.00 60.00 50.00 60.00 50.00 
88.66 77.33 88.66 77.33 86.19 77.33 
rr es 70.00 70.00 40.00 40.00 65.68 62.09 
50.00 50.00 51.25 55.23 
60.86 54.82 54.81 59.82 60.00 
63.12 72.39 55.42 62.83 63.57 67.88 
63.67 63.42 33.22 31.87 58.75 58.76 
85.00 100.00 85.00 100.00 85.00 100.00 
83.39 73.30 55.80 55.80 64.15 58.74 
65.37 63.28 52.00 50.34 59.02 58.77 
United States $66.36 $65.86 $53.63 $53.81 $62.08 $62.31 
Purchased Outside of Contract. 
High. Low. Average. 
State. 1919 1918 1919 1918 1919 1918 
$60.00 $50.00 $60.00 $50.00 $60.00 $5.00 
60.00 59.45 60.00 59.45 60.00 61.07 
67.50 60.00 60.00 60.00 67.50 60.00 
United States .:.......... 64.85 59.53 60.00 59.53 64.85 61.42 


FINAL REPORT ON THE PACK OF CORN FOR CANNING— 
1919 and 1918 


Compiled by Bureau of Crop Estimates, United States 
Department. of Agriculture. 


Acreage contracted, average yield per acre, tonnage pur- 
chased outside, total tonage produced and purchased, average 
number of cases per ton and estimated pack of cases of No. 
2 cans. 


Factories. 
Total Report- Report- Acre- Con- Per 
No.on ingin ing in age. tracted. Yield. Acre. 
List. 1919 1918 1919 1918 1919 1918 
State. Acres. Acres. Tons. Tons. 
eer ra 9 7 9 2,193 3,297 1.9 2.0 
39 37 38 39,803 46,712 1.8 
RE re 36 31 36 15,863 23,055 1.6 1.4 
50 44 40,930 57,361 2.3 1.9 
66 63 12,989 14,160 2.9 1.9 
Maryland ......... 93 78 88 32,515 38,936 2.3 1.9 
rere 14 11 13 6,806 6,888 1.3 0.6 
Minneso‘a ........ 26 21 26 7,636 8,946 2.4 2.5 
13 13 13 6,115 7,509 1.5 1.0 
60 68 17,593 20,720 1.9 
43 2 42 20,188 30,989 2.5 1.8 
Pennsylvania 18 l4 19 4,124 5,035 23 18 
Tennessee .. 5 5 4 802 632 3.0 3.0 
Vermont ... 11 10 11 2,830 3,000 2.6 1.7 
Wisconsin . 32 33 7,595 8,320 2.4 as 
OO Pree 40 31 37 1,295 2,920 21 0.9 
565 490 550 219,277 278.480 0.9 
Tonnage Tonnage Total Tonnage 
Produced from Purchased in Produced 
Contracted Acreage. Open Market. and Purchased. 
1919 1918 1919 1918 1919 1918 
State. Tons. Tons. Tons. Tons. Tons. Tons. 
4,167 6,594 500 1,000 4, 
71,645 98,005 5,168 3,359 76,813 101,454 
94,139 108,986 917 ~=10,966 95,056 119,952 
37,668 6,904 37,668 26,904 
ee ae 74,784 73,978 710 1,284 75,494 75,262 
Michigan 8,848 4,133 8,848 4,133 
18,326 22,365 55 59 18,381 22,424 
9,172 7,509 9,172 7,509 
22,792 11 33,438 22,792 
50,470 55,780 1,510 2,249 51,780 58,029 
Pennsylvania ...... ,073 9,063 f 341 074 9,404 
2,496 1,896 406 1,896 
7,358 5,100 = 5,100 
Wisconsin ......... 18,228 14,144 18,228 14,144 
467,812 492,244 8,677 19,565 476,489 511,809 
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THE CANNING TRADE. 


THOMAS F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Ete. 
Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 


238 N. FOURTH STREET PHILADELPHIA, PA. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland Maine 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


LANDRETHS’ 
BEET SEED 


Are you in need of any Beet Seed for 
this Spring and Summer sowing? If 
so, communicate with us and we will 
be glad to quote you prices. 


We have all varieties used by Beet Canners 


Landreths’ Best 
Detroit, Crimson Globe 


Crosby’s 
Improved Egyptian 


We are now prepared to make prices for 
this Spring and Summer delivery, and 
delivery after crop 1920 is harvested. 


D. LANDRETH SEED CO. 
Seed Ferme BRISTOL, PA. 


CAN 


—is insured 
by using our 


Pea Filler 
Tomato Filler 


Corn Filler 


Write for particulars 


and new catalogue 


A. K. Robins & Company 


Baltimore, Md. 


S. M. Sindall R. A. Sindall 


a 
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Average No. of Cases Estimated Pack of. 


No. 2s Per Ton. Cases of No. 2s. 
1919 1918 1919 1918 
State. Cases. Cases. Cases. Cases. 

27.9 25.6 2,143,083 2,597,222 
26.6 25.3 675,268 824,375 
23.4 27.5 2,224,310 3,298,680 
23.9 36.3 439,306 813,991 
Nebraska ...... 25.0 21.7 229, 162,945 
27.9 26.1 932,920 594,871 
28.7 27.1 1,486,086 1,572,586 
29.0 267,683 272,716 
Tennessee 26.6 67, 434 
Vermont 27.5 200,873 140,250 
Wisconsin .. 36.4 679,904 514,842 
All other 28.2 74,528 4,110 
27.7 28.4 13,211,764 14,532,674 


Sweet Corn for Canning. 


Range and average price per ton paid to growers by 
cenners for Corn grown on contract and purchased in the open 
market in 1919 and 1918. 

Grown on Contract. 


High. Low. Average. 

State. 1919 1918 1919 1918 1919 1918 
ee Ree 15.34 16.00 14.14 15.14 13.80 14.09 
rrr ere 14.06 17.75 14.80 17.00 14.93 17.00 
3.58 12.17 13.58 12.17 13.27 12.13 
Maine ...... 37.45 35.00 31.64 25.00 34.62 32.74 
Maryland .. 22.39 26.23 21.21 24.89 21.88 24.48 
Michigan .. 22.12 19.62 4.64 14.77 16.96 16.18 
Minnesota . 15.00 15.75 13.00 13.75 14.19 14.13 
Nebraska .. 11.75 11.12 1.25 11.12 11.66 11.75 
New York . 19.80 20.25 18.19 18.82 19.11 19.61 
> 16.30 17.82 16.30 17.77 16.37 18.86 
Pennsylvania ............ 20.00 22.50 20.00 25.00 18.50 22.40 
18.00 20.00 18.00 20.00 18.00 20.00 
ea 20.00 21.00 20.00 21.00 20.00 21.00 
Wisconsin ......... akee 13.94 12.78 13.50 12.75 14.41 13.50 
United States ........... 17.62 18235 16.60 17.17 16.95 17.60 


THE CANNING TRADE. 


Purchased Outside of Contract. 


‘High. Low. Average. 

State. 1919 1918 1919 1918 1919 1918 
$18.17 $17.31 $12.00 $15.00 $14.28 $14.25 
ae heaseescees 14.00 13.68 14.00 13.66 13.50 12.40 
Nebraska ........ peewee 12.50 12.50 12.50 12.50 12.25 12.50 
ae rays 23.12 25.00 23.12 25.00 21.75 24.75 
17.25 18.33 17.00 18.33 17.00 18.33 
Wisconsin ..... 15.00 14.50 14.50 14.00 14.75 14.25 
ne er 16.86 16.87 15.12 16.21 15.39 15.70 


DUNNE-McCORD CO. OPENS NEW YORK OFFICE 


We are in receipt of the following announcement: 
Gentlemen: 


We are very pleased to advise you that we have opened 
an office in New York City. 


Location, 299 Broadway, Room 405, Telephone, Worth 
2642. 


Mr. John N. Cross, who has had more than twenty years’ 
experience in canned foods as a salesman, wholesale grocer 
and broker, is in charge of our canned foods department. 

Mr. Cross will be asisted by Mr. J. A. Doherty, formerly 
with Wilson & Co., Chicago, in the canned foods and preserves 
department. Both of these gentlemen are capable, competent 
and efficient and these men, also their assistants will keep 
closely in touch with the Trade in the Metropolitan district. 

We solicit your co-operation. 

Very truly yours, 


DUNNE-McCORD CO. 


We are headquarters 
for the best of every- 
thing in 


JEROME RICE SEED 


CAMBRIDGE, N. Y. 


SEEDS 


used by Canners 
Everywhere 
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THE CANNING TRADE. 


SAVES SIX WOMEN 


Monticello, Minn, September 29, 1919. 
Peerless Husker Company, 
Buffalo, N. Y. 

Gentlemen: 

We are very well satisfied with the Re-Husker that we bought from you this year. 
We cannot see how we could do without it, as it takes the place of six women. Itisa 
well built machine, and gives us no trouble. 

We are also using seven of your Corn Huskers that are giving us such good service 
that we will give you our order this winter for twenty-one new machines, and also one 


Peerless Corn Washer. Yours a 
MONTICELLO PRESERVING CO. 
(Signed) By P. J. Loveland 


—> ITS A REAL RE-HUSKER —— 


PEERLESS HUSKER COMPANY 519 Cornwall Avemwe BUFFALO, N. Y. 
MANUFACTURERS PE ERLES Ss 


OF~ Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


x 


Pulp Machines and Pulp Finishing Machines 


—— FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 
Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 


x 
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| MAINE MARKET 
Weather Conditions Improve—Jobbers Report Business Good— 
Strictly Fancy Corn Hard to Find—Future 


Corn Prices Named. 


Portland, Maine, March 19, 1920. 

Weather Conditions—The weather conditions, and conse- 
quent conditions of travel and traffic, are very much improved. 
The last week has been very warm and sunny, with only one 
day of rain, and the depth of snow has decreased as by magic. 
Where the local weather department recently reported 48 
inches on the level, it is not now more than 15 inches, and con- 
tinued warm weather for a few days will leave Portland streets 
practically bare. Railroad lines in Maine are open and good 
progress is being made in ‘catching up” on the forwarding 
of freight. This is hampered by the fact that some connecting 
lines operating in other parts of New England are not yet freed 
trom the snow drifts. The greatest difficulty that Maine faces 
in matters of shipping is a serious car shortage. This is due 
to the fact that this part of the country is essentially a ship- 
ping-out district, with not enough in-bound freight to supply 
ears for return loading. Therefore, we are obliged to depend 


upon Western connections to send us empties before we can 
move our freights. 


Trade Conditions—Jobbers report business as very good, 
indeed, but of course suffering now from the difficulty of de- 
livering goods. The ways of good living which people have in- 


dulged themselves in for the last three years are especially felt 
in the grocery and provision lines, and ‘‘dull times’’ in these 
trades are not known. Demand is very heavy for the season, 
and collections good. 


THE CANNING TRADE. 


Maine Canned Foods—These lines are sharing in the gen- 
eral prosperity which now touches all kinds of eatables. Spot 
stocks in all lines are being taken up quite rapidly. Apple is 
out of the market, many sardine packers have withdrawn as 


being all sold out, clams are impossible to find, and corn stocks 
are going out steadily. 


Clams—Clam packers are waiting as eagerly as any others 
for the advent of warm weather, as this is going to allow them 
to resume work in earnest and catch up on their present con- 
tracts. Demand has been so heavy and work so light that the 
anticipated Spring pack is already contracted for. Should 
weather and labor conditions enable packers to go beyond the 
amount of present contracts, new business will not be accepted 


for less than $1.35 for 5-oz. goods, but at present it is im- 
possible to place orders even at this advanced figure. 


Apple—Maine has enjoyed a very satisfactory season in 
packing No. 10 apple, and has strengthened her hold upon the 
market which will bear results in future business. Not the 
least beauty of this 1919 pack is the fact that the market to- 
day is bare, and customers are still wanting more of the very 
nice apple which they had from Maine this season. Packers 
are anticipating increased business for 1920. Some fear is 
felt that the very severe winter may have damaged Maine’s 
orchards again, as happened in 1918, when many orchards, 


particularly the world-famous Maine Baldwins, were winter 
killed. 


Spot Corn—Perhaps no line of Maine canned goods has 
shown a greater vitality and quicker recovery than corn. The 
end of the packing season showed large stocks on hand, of all 
grades. Now strictly fancy corn is very hard to find, the cheap- 
est grades are cleaned out entirely, and the standard grades, 


with what fancy can be picked up, are moving steadily at 
strong prices. Buyers are anticipating a higher price for 
1920 pack and are taking advantage of the continued price of 
$1.60 for spot fancy and about $1.25 for standard. 


LANDRETH TOMATO 


Delaware Beauty 


$5.50 PER POUND 
Introduced Season of 1914 


A showy, medium-sized red sort, as deep red as Landreth’s 
Red Rock. Vine deep green, blight resistant, thick stemmed, 
of branching habit. Consequently extraordinarily productive. 

One week later than Chalk’s Jewel, one week earlier than 
the Landreth’s Red Rock, and ten days earlier than Stone. 

Fruit smooth all over, absolutely free from splits, very 
uniform in size and showy. Of a habit of simultaneously 
coloring up all over the fruit. Shape flattish at blossom end, 
quite globular at stem or crown end, no depression whatever 
at stem end, the illustration showing that it is unusually full 
on top—a most desirable quality, no waste. 

Its habit of ripening a week ahead of the Landreth’s Red 
Rock and two weeks ahead of Stone is most desirable. A 
productive sort has long been looked for to come in ahead of 
these two late varieties. Canners are asked to observe this 
most profitable character. It, like all other Landreth Grown 
Tomatoes, can only be bought in sealed, lithographed, card- 
board boxes of % and % Ibs. 


Ask for prices on anything in the Seed line you need. 


LANDRETH SEED CO. 


Founded 1784 


i784 Bristol, Penn. 


: 
ie We grow all varieties of Seed. ’ 
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iF YOU REALIZED— 


how difficult it is to get material you would 
order now for summer delivery if you are to 


RUN A RANGER 


APPLE PARER 
ANTRIM, N.H., U.S. A. 


GOODELL COMPANY, 91 Main Street 


DREYER CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


4 ALICBANNA AND SPRING STREETS, BALTIMORE 


|SLAYSMAN COMPANY 
Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload, 


The Baltimore Box and Shook Company 


—— MANUFACTURER—— 


Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 


THE RITTLER BOX CO. 


613 to 621 S. CAROLINE STREET, BALTIMORE, MD. 


CASES FOR CANNERS 
MADE-UP OR IN SHOOKS 


130 N. WELLS STREET 
Chicago, Ill. 


Cc. L. JONES & CO. 


BROKERS 


CANNED FOODS AND PRESERVERS SUPPLIES 
(We can serve a few more desireable accounts) 


131 STATE STREET 
Boston, Mass. 


GAMSE & BRO 


| GAMSE BUILDING BALTIMORE. MD. 


( 
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Future Corn—Prices have just been named upon Maine 
future corn: Fancy Maine Early Crosby Corn, No. 2, $1.60; 
No. 1, $1.25; No. 10, $8.50. Succatash No. 2, $1.40. No 
prices have as yet been named on Golden Bantam Corn. Cut 


green beans are offered as futures at $1.35: all these prices 
f.o.b. factory, 


- Sardines—The sardine business is good. The continued 
price of $4.75 for standard one-quarter oils keyless proves the 
ability of these goods to “come back”? from a demoralized 
market and absolute lack of demand. The passing of the 
saloon and its free lunch was given as one reason for the 
death of the sardine market; and perhaps its resurrection is 
due to the reorganization which is slowly coming out of the 
changed conditions. Some tentative future business is being 
done, either on S. A. P. contracts or on special packages at 
special prices. No price has been announced for 1920 pack. 

Lobster—This business has had it’s first attention for the 
season, in the way of S. A. P. contracts recently booked. The 
usual time for price announcement is immediately after the 
New Year, but to date no figure has been named. 

Notes—News of the sudden death of Mr, Melvin L. James, 
of the firm of James & Washington, Philadelphia, has just 
been received. It seems to the writer that every passing month 
adds to the list of his friends who have joined the “silent ma- 
jority,’ brokers and jobbers and packers being in the number. 


Mr. James has been a business associate and friend for more 
than twenty years, a man whom to know was to admire and ap- 
preciate. 

Too Many Clams—While Maine clam flats are frozen and 
the clams beyond the reach of the “clam hoe,’’ Rockaway Beach 
has altogether too many clams, and health officials are en- 
deavoring to get rid of them. The great difference is that 


the Rockaway clams are dead, washed in by the high tides and 
An attempt was made to purify by 
Now trenches will be dug 
MAINE. 


piled on the beaches. 
fire, but the clams were too wet. 
and the offending corpses given a decent burial. 


them out. 


soil May 2nd, ripened up 75% on the vine. 
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Earliest Producer TOMATO 


-~YOU GO YOUR COMPETITOR ONE BETTER 
When you get a Tomato that has all the points of Quality and produc- 
tiveness that all others lack. Earliest Producer Tomato has them. 

Sold in bulk for the first time. 
SEED IS LIMITED 


Big growers and canners should try this Tomato this 


EARLIEST PRODUCER TOMATO Originated Since 1913 


What It Has Done Since That Time. Seed put into soil March Ist, produced 
Ripe Tomatoes in July. Plants set out June Ist, same year, all ripened by September 
20th. Dealers who handled them got 25% more than for other varieties. Experts have pia seg them perfect, who have tried 
Hundreds who have seen them, would want no other variety. Good shape an 
Always a Prize winner for its Size, Shape and Color. After supplying thousands of customers, not one dissatisfaction. Seed put into 
The shape and color are as good in the Fall as in Mid-summer. 


HENDRICK’S COMMERCIAL REGISTER 


The 28th Annual Edition of ‘‘Hendrick’s Commercial Reg- 
ister of the United States for Buyers and Sellers’ for 1920 
has just been published, after being delayed for two months 
by the strike of the printers in New York. It is published by 
the S. E. Hendricks Company, of New York, at $12.30. The 
new edition contains several improvements. The most notice- 
able being the new method of exterior indexing by coloring the 
front edge red, white and blue to indicate the different main 
sections of the book. 

First is blue on which is stamped the words “Trades 
Index.” This is a section of 162 pages in which every product 
listed in the book is indexed and cross indexed for ready refer- 
ence. The red section is the main classified trades list. It 
contains 1813 pages listing over 18,000 different products. In 
the present edition. we find over 1,200 new headings including 
many headings completely covering the chemical industry. 
The third section of the book as indicated by the white edges 
contains 216 pages listing the trade name under which prod- 
ucts are manufactured, with name and address of the manu- 
facturer. The second blue section is the alphabetical section 
of 487 pages, containing all the names in the book in one 
alphabetical list with addreses, and their main line of business. 
This is followed by the index to advertisers of 20 pages, con- 
taining a full list of branch and foreign offices following each 
name. The whole book making a volume of 2,703 pages. 

It is an excellent work, a copy of which should be in 
every sales purchasing department. For the former it con- 
tains complete lists of all prospective customers and for the 
latter it shows at a glance the producers of any product which 
may be required. The list of trade headings covers from the 
raw material to the finished article all products connected with 
the Electrical, Engineering, Hardware, Iron, Mechanical, Mill, 
Mining, Quarrying, Chemical, Railroad, Steel, Architectural, 
Contracting and kindred industries, and the firms listed cover 
Producers, Manufacturers, Dealers and Consumers. 

‘Hendricks’ Commercial Register’? has been published 


annually by the S, E. Hendricks Co., Inc., exclusively for 2s 


years. The publication of this important reference book involv- 
ing a tremendous amount of detail work in compilation and 
annual revision places before purchasing agents, sales mana- 
gers a fund of valuable information not heretofore available. 


At prices that are right. 
1 oz.—$1.50. 14 lb.—$5.50 1 Ib. $20.00 


Season. Special prices in quantities. 


uniform size. Good packer and shipper. 


for seed only. Pulp used as fertilizer. 


J. K. RUGOWSKI SEED CO. 


Tomatoes exhibited September 12 to 22, 1919, In the following cities: Milwaukee, Chicago, Detroit, Buffalo, Rochester, New 
York, Newark and Philadelphia, were pronounced at that time in the above named cities, by leading Seed Dealers and Merchants to 
be the finest they had ever seen. My crop this season 1919 averaged 1400 bushels per acre. 90% of this crop was pulped on the field 


If you want your supply order it now, from your seedmen or direct from me. 
Most leading seedhouses will handle this seed the coming year. 


Manitowoc, Wis. 
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Not Mere Claims, but 


Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity. 


One canner says ‘‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


4) 


CALDWELL “HELICOID” SCREW CONVEYORS 
3 in. to 16 in. diameter, black or galvanized. Steel 
troughs black or galvanized 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is us good as the first day we used it. We will put in another Indiana 
next year.’’ The president of another big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute during the tomato season 
on account of the machines refusing to work.” . 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. One concern making a ten-hour 
test, pulped 32 tons of tomatoes per hour. This wasall that could be fed, 
but was not enough to determineits capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than heever 
— _ any other pulper and claims to have used every make on 
the market. 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it is the ideal equipment 
for both pulper and finisher. Used inthis way, the one machine does 
the work of two in one operation. In actual work in plants last season, 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. 


WRITE TODAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps, Gasoline Fire Pots, Brass Handy Gate , 
Valves and enameled Lined Pipe. A request will secure complete infor- 
mation on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 


0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimere, Md. Sas Jese, California 


APRON CONVEYORS with detachable or roller 
chain fitted with wood or steel slats. 


BELT CONVEYOR MATERIAL cast iron, steel or 
wood rolis, bearings, pulleys, driving machinery. 


ELEVATORS, boots, casings, buckets, belting. 


CHAIN standard sizes detachable malleable chain 
carried in stock. 


A complete line of ELEVATING, CONVEYING and 
POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 
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CALIFORNIA MARKET 


Efforts at Export—The New Grades Causing Interest as 
Packing Time Draws Near—Some Interesting Con- 
siderations in Connection With This—The Fair 
Price Committee Formed—Possible Wage 
Scale Changes—Market Quiet. 


Reported by Telegraph. 
San Francisco, March 19th, 1920. 

Efforts at Export—The Canners League of California has 
been very active during the winter months and through its 
efforts many concessions have been secured that will doubt- 
less be reflected in increased business and lower costs to con- 
sumers. Largely through its efforts C. H. Lloyd, chairman 
of the Latin-American division of the San Francisco Chamber 
of Commerce, was sent to Mexico City and secured a reduc- 
tion on the import duty on California canned fruits. The 
former duty amounted to aproximately fifty cents gold a can 
can and this was cut to twenty-five cents. This concession 
is all the more interesting since the Mexican government re- 
fused to take like action when representations were made by 
the State Department at Washington. While the duty is still 
so high that California canned fruits cannot be purchased by 
the general public in Mexico, costs have been reduced to a 
point where they are within reach of highly paid labor in the 
mines and oil fields and a very marked increase in business 
is anticipated. Members of the Canners League realize that 
the immense increase in the acreage devoted to deciduous 
fruits in this State means that the output of canneries will 
soon be practically doubled and that foreign markets must be 
developed quickly. It is hoped that the reduction of the 
tariff in Mexico is but one of a number of similar changes 
that will be made by South and Central American Republics. 

The New Grades—With the active canning season near at 
hand, when new standards on California canned fruits re- 
cently established by the Canners League become effective, con. 
siderable interest is being shown in the change. In a com- 
munication to the trade from this organization suggestions as 
to the application of the new standards are made as follows: 
“The Canners League is receiving many letter from jobbers 
and others commending the new fruit standards. We under- 
stand canners are having the same experience, and there is no 
doubt that these fruit standards will be used by one hundred 
per cent. of the canners of the State. Some canners have sug- 
gested that the League give more definite recommendations as 
to just which of the new grades should be used under old 
brands. The concensus of opinion of the executive committee 
is that such recommendations cannot consistently be made as 
the decision is a matter for each canner and jobber to settle 
for himself. 

“For instance, consider a brand which a jobber or canner 
has used for his Extra Standard in the past. With the detailed 
knowledge of what the new standard and the new choice are. 
it appears to be up to the canner or the jobber to determine 
for himself whether he shall slightly reduce the quality under 
that label and use Standard fruit, or improve the quality and 
use of Choice. Competitive conditions in the particular terri- 
tory, the nature of the packer’s or jobber’s trade and the kind 
of fruit he has used the grades above or below the old Extra 
Standard all would have a bearing and would have to be con- 
sidered as a separate problem by each company. 

“Some Eastern jobbers are suggesting that the new stand- 
ards should show the cutout syrup as well as the going-in 
syrup. Your committee, after most careful consideration, has 
decided that this plan is not feasible. The degree of ripeness, 
variety of any particular kind of fruit, etc., all make this a 
variable quantity. The situation as to cutout syrup is no differ- 
ent under the new standards than it was under the old, except 
that slight changes have been made in the going-in syrup, 
which will affect the output in relatively the same proportion. ’ 

The Canners League of California has been conferring 
with the State Railroad Commission in an effort to secure 


priority rights for canners of perishable products on water 
and power. The drought has brought about a very serious 
situation and while crops have been greatly benefited by the 
late rains a very marked shortage of water and power is in 
view. The League is also suggesting that special consideration 
be given orchardists in the matter of procuring water for irri- 
gation, since years are required to bring an orchard into bear- 
ing. 

The Fair Price Committee—The San Francisco Fair Price 
Committee, long talked about, has been formed and has com- 
menced its duties. H. Clay Miller, who purchased foodstuffs 
for the Government during the war, has been named chair- 
man and states that the organization has no intention of nam- 


ing prices of commodities. Its plan is to investigate unfair 
trade practices and to bring about changes without court action 
where possible. Other members include Ralph P. Merritt, 
former food administrator; Preston McKinney, Secretary of 
the Canners League of Califoruia, and members of wholesale 
and retail establishments. 


To Consider Wage Changes—The California Industrial 
Welfare Commission will hold a public hearing in the City 
Hall, San Francisco, on March 24th for the purpose of con- 
sidering alterations and amendments to orders affecting the 
fruit, vegetable and fish canning industries of the State. 
The matters to be considered will be a change in the minimum 


rate of wages to be paid women and minors, the maximum 
hours of work consistent with their health and welfare and 
standard conditions of labor. Canners are preparing for an 
increased minimum wage and the Canners League of California 
is ready to make changes in its piece-work scale if the advances 
are made as anticipated. 


Market—Despite the fact that packing costs promise to 
be higher this year than last, with the output a very uncertain 
quantity, owing to the drought, spot stocks of fruits and 
vegetables are attracting but little attention from buyers. 
Most lines may be had around last season’s opening rates, and 
apricots may be purchased for considerable less, but the mar- 
ket is very quiet. Tomatoes have slumped until some packers 
are offering No. 2% Standards at $1.15, but even this low 
price does not seem to be attractive. Some business is being 
done in futures but little at any fixed value. 


Coast Notes—Hunt Brothers Packing Company is prepar- 
ing to make extensive improvements at its plants at Harvard, 
Los Gatos and San Jose, Cal., and Salem, Ore., additional 
land having been acquired at each place. 


The Santa Clara Valley Cannery Company is making 
changes and additions to its plant at San Jose, Cal., at an 
estimated cost of $12,000. 


The California Packing Corporation is receiving figures 
from contractors for the erection of new cannery buildings 
at Santa Rosa, Cal., to cost about $200,000. 


0. A. Nelson & Co. are making addition to their cannery 
at 2790 Taylor street, San Francisco. 


Kirsten & Co., who have a cannery at Monterey, Cal., 
where 100,000 cases of sardines are packed annually, have 
purchased land at Walnut Creek and will erect a plant for 
packing tomato sauce to be used in canning fish. Fruit and 
vegetables will also be handled. 


The R. Hickmott Canning Company, packers of asparagus, 
has purchased land at Antioch, Cal., and will erect a large 
plant. 


W. I. Turck, president of the Southern California Fish 
Company, the California Sea Food Company and the Arrow 
Packing Company, of San Pedro, was a recent visitor in San 
Francisco, accompanied by A. B. Jaconi, general manager of 
the latter firm. 


The K. Hovden Company, packers of tuna, sardines and 
vegetables, with plants at Monterey and San Diego, has opened 
offices in the Sheldon Building, San Francisco. 

The Kelley-Clarke Co., San Francisco, has been appointed 
selling agent for the United States, with the exception of the 
Cleveland, O., territory, for the Smith-Frank Packing Co., of 
Sacramento, 


The G. W. Hume Company, packers and distributors, has 
moved its headquarters from 112 Market street to 311 Cali- 
fornia street, San Francisco, 


The Hawaiian Pineapple Packers Association has compiled 
figures on the 1919 pineapple pack showing that the output 
aggregated 3,071,976 cases. The pack of 1918 was 3,347,315 
cases, that of 1912 was 1,313,363 cases and that of 1901 but 
2,000 cases. BERKELEY. 


THE CANNING TRADE. 


The 20th Century Centrifugal 


PULPER 


We sold a bunch of them 
at the Convention 
DID YOU GET YOURS? 


IT_FINISHES 
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FRUIT BUTTERS MILWAUKEE, U. S. A. 
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SHIPPING IN FIBRE BOXES 


Circular Letter Regarding the Use of Corrugated and Solid 
Fibre Shipping Cases—Issued by “The National Asso- 
ciation of Shippers Using Fibre Containers” 
to Its Entire Membership. 

Gentlemen: 

We learn that a member of the Official Classification Com- 
mittee recently made observation and inspection at representa- 
tive stations, of existing conditions incident to the handling, 
stowing and forwarding of all varieties of shipments, particu- 
larly those packed in corrugated and solid fibre boxes. 

These observations manifest general violations and an 
apparent lack of knowledge or regard of shipers for the spe- 


cific provisions and rules governing the use of this character 
of container. 


As examples of the more conspicuous violations we are 
informed it is frequently found that: 

(1) Fibre Boxes when not glued or silicated are merely 
sealed by means of tape over the middle where the flaps come 
together. No sealing tape whatever is applied over the ends 
of the flaps where such flaps join the ends or sides of the box. 

The rules provide that where boxes are sealed by means 
of tape alone such sealing strip must completely cover all 
outer joints, openings or seams. Further, that in addition to 
the above, there must be REINFORCING STRIPS in the middle 
of the box at right angles ACROSS outside joints or seams of 
flap ends, in the event the inner flaps of the box are more than 
6 inches apart, it being understood that the outer flaps shall, 
of course, meet or overlap. 

(2) Again, when gluing or silicating of the flaps is pre- 
ferred, the flaps of the box are often hastily brought together 
without meeting or overlapping, or are not folded in straight. 
This results in a poor and ineffective closing with the edges 
of flaps projecting over the sides of the box. These projecting 
edges of the flaps easily catch on objects or corners, the flaps 


are thereby pulled loose from the glued surface, and the box 
is open. 


(3) Frequently also, the glue or silicate used in the seal- 
ing is not brushed over the entire area of contact, a daub here 
and there being considered sufficient. This results in an 
entire failure of adhesion, the flaps come open during the pro- 


cess of handling, and contents are exposed to damage and 
pilferage. 


(4) In many instances the name and address of consignee 
is stenciled over that portion of the box where the sealing 


tape is applied, and if in handling the tape is stripped off, 
the name of the consignee is gone with the tape. 


(5) The stenciling of consignee’s name and address over 
advertising on the box creates difficulty and delay in reading, 
this is aggravated when the inks used in such marking and 
the advertising are of the same color. 

(6) The re-use of fibre boxes is being increasingly at- 
tempted similar to the shipment of second-hand wooden boxes. 
One of the primary reasons for carriers conceding the use of 
fibre containers was in the hope of establishing an original 
one-time container, discouraging the use of second-hand boxes 
on account of constant difficulties and increasing concealed loss 
claims arising out of the use of second-hand wooden boxes. 

Under their rules carrier cannot refuse or decline these 
second-hand containers except when they clearly show evi- 
dence of imperfect condition at the time of shipment, and every 
effort should therefore be exercised by shippers to protect 
the carriers by discouraging the re-shipment of previously used 


fibre containers after the contents have been unpacked there- 
from. 


(7) Shipments of fibre containers which are neither glued 
nor sealed but merely tied with rope, cord, or wire are daily 
offered to carriers. This method of packing (?) offers and in- 
vites pilferage by draymen and other employees of shippers 


even before tender to carrier is made, aside from that offered 
freight handlers and others in the employ of the carrier. 


Laxity is revealed in the practice of receiving clerks and 
inspectors of carriers overlooking prompt penalization by the 
assessment of twenty per cent. added freight charges on viola- 
tions under the rules and provision governing the shipment 


of fibre containers as set forth in Consolidated Classification 
Rule 41. 


This neglect or violation in the observance of the rules 
is not sanctioned or practiced by conscientious shippers, but 
on the contrary, the evil is often attributable to new and un- 
informed persons in their employ. Attention of shippers over 
the country is being directed to this careless practice, and 
officers of this Association respectfully urge all members to 
make a careful survey of the methods of their shipping de- 
partment in the packing of fibre containers with a view of ap- 
plying timely remedies. 

It is further suggested occasional inspection be made of 
the condition of containers preliminary to loading for deliv- 
ery to carriers so that any of these at first trivial oversights 
may not develop into general violations. Serious difficulty aris- 


ing from this imposition on carriers may otherwise result, to 


say nothing of jeopardizing the continuation of the fibre box 
rules and thereby denying to shippers the benefits and ad- 
vantages incident to shipment to this character of container. 

Thanking you in advance for your kind attention and co- 
operation and hoping you will favor us with your realy assur- 
ance to this extent, we remain, 

Yours very truly, 
THE NATIONAL ASSOCIATION OF SHIPPERS 
USING FIBRE CONTAINERS, 
J. A. Hafner, Sec.-Treas. 

The manufacturers throughout the country heartily en- 
dorse and are in direct accord with the above expressed views 
and the efforts of this body of fair-minded shippers to use 
the fibreboard package as it is intended to be used, decrying 
any attempt at abuse or misuse. 

The manufacturers state that the necessity for proper 
sealing by which is meant the closing of the box with silicate 
of soda, which is the adhesive generally employed cannot be 
too strongly emphasized. The package is not really a box 


A until it is properly and completel closed. Simply sticking the 


flaps with a small amount of adhesive, which lets go as soon 
as pressure is removed does not constitute sealing. It seems 
indeed a regrettable fact that after the manufacturer has put 
his best effort in labor and material into the making of a 
box that will safely carry the freight, and after the shipper 
has paid out his good money for the package, the ignorance 
displayed in the packing rooms in the sealing operation sends 


out the box in an insecure condition. This is the big problem 
in the use of this container today—proper sealing. 


It sometimes happens also that a shipper may have a 
commodity that be feels cannot be shipped in solid fibreboard 
or corrugated fibre containers. The carriers classification does 
not specify what may or may not, it only requires that the 
package shall be within certain limits of size and weight. 
Very frequently consulation and inquiry will develop that the 
ideal container for the particular comodity is fibreboard. Any 


manufacturer will be glad to design a package to fit the ship- 
pers particular needs. 


Again, it might be well for shippers to have their boxes 
tested from time to time by scientific measurement to determine 
that they are actually getting the boxes that test up in bursting 
strength, caliper, etc., to the specifications laid down by the 
carriers and which they are paying for in their purchases of the 
containers. The Container Club, at 608 South Dearborn St., 


Chicago, offers the services of their testing laboratory free to 
any shipper who from time to time may desire to have samples 
tested. 
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Some folks have musical bumps. 


Our particular bump is for mak- 
ing specially good boxes. 


We’ve been studying the box 
needs of the shipper for over 62 
years and we know our lesson by 
heart. 


If you want good, honest boxes 
with a great, big helping of prompt, 
courteous Service that'll leave a 
pleasant taste with you, put your 
box requirements up to Embry. 


Embry-4-One Boxes are depend- 
able; they get there intact, on time 
and at a saving. 


Wherever you are and whatever 
you need, write, telephone or wire 


Embry Wirebound Box Company 
Branch of Embry Box Co. 


Incorporated 
828-C South 20th Street 


Louisville, Ky. 


The Book You Need! 


Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


“‘T do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 
go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


Learn How To Pack New Goods 
Factory Operation and Process Times 
THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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THE TRADE COMPANY 
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Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each. 
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Make all Drafts or Money Orders payable to THE TrapDE Co. 
Address all communications to THe Trabe Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Terabe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGB, Bditor. 


Entered at Postofice, Baltimore, Md., as second-class matl matter 


BALTIMORE, MONDAY, MARCH 22, 1920 


EDITORIAL JOTTINGS 


The effect of the incessant pounding of Cynicus upon the 
need of Maryland polishing up and restoring the pristine splen- 
dor of her escutcheon, in the canned-foods world, is beginning 
to be felt. Maryland is “hell-bent” upon driving out all 
evil practices, and for making her canned foods shining marks 
of quality and reliability. On with the good work, we say! 


And we know of no patent-rights or copyright laws which 
prevent other States and sections from following this laudable 
example. The need is apparent; the results most desirable. 
Canned foods need all the bolster that can be given them by 
the canners themselves, in the shape of betterment wherever 
possible, in both quality and sanitation, to back up the big 
advertising campaign that is claiming public attention for them. 


Because canned foods must be taken upon faith, by the 
consumers, they must, like Caesar’s wife, be above suspicion. 
This does not mean that the great bulk of the goods are not 
now fully worthy of all confidence; but that it is imperative 
upon the industry that no unfit can be allowed to slip in to 
mar the fair reputation which the good goods are striving for. 
All canners know that there are poor goods packed; goods 
which would not induce new customers to buy other goods. 
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And all these canners know that the poor goods are not so 
distinctly marked as to prevent the unscrupulous retailer, or 
other handler, from palming them off as fine goods. And 
knowing this weakness they must take steps to remove it. 


The question is right now before the industry to so mark 
the goods, as they leave the factory, that they cannot be sold 
for other than they actually are. That means that Fancies 
will be marked Fancies, Standards as Standards and Seconds 
as Seconds. The brokers and jobbers will howl at this sug- 
gestion, because they will think they see init mountains of 
difficulty in selling the poorer grades. But that is not so. No 


one ever made a mistake by telling the truth; it is the reverse 
that brings trouble. 


The same consumers who will be asked to buy these 
canned foods on their real, actual merits, are those same con- 
sumers who every day are buying seconds sheetings, cotton 
goods, silks and what not, merely requiring that confidence in 
the store where they buy that they are not being deceived. 
They will learn the difference in the canned fods more quickly 
than you think, and buy as they want, depending upon their 
requirements: the Fancies for their guests and special din- 
ners; the Standards for ordinary occasions, and the Seconds 
for soups, or recooking for deserts. And when they know 
that they can go to the store and buy in complete confidence 
to meet their requirements, they will buy ten times as much 
as they do in the present gamble. Because they now lose tov 
often in the gamble. This is not a question for the jobbers, 
but a fundamental for the canners. 


As will be seen in our report of the meeting of the Tri- 
State Packers at Wilmington last week, the three States, Mary- 
land, Delaware and New Jersey are moving to have State laws 
passed prohibiting the use of puree in canned tomatoes. This 
is a drastic move to put an end to a condition that has per- 
mitted much abuse. It constitutes a tacit acknowledgment 
that the canners of these States cannot be trusted to handle 
puree, made from trimmings and cores, in a manner that will 
redound to the benefit of canned tomatoes and of the industry. 
And we agree with them that the packing of puree with toma- 
toes cannot be safely left in the hands of all canners. It can 
be too easily abused and is too difficult of detection in the fin- 
ished product. The Bureau of Chemistry practically admits 
that only the flagrant cases are susciptable of detection. 


California went through the throes of a practical scandal 
in the handling of this product, but fortunately for them they 
had a stern State food authority, who was backed up by the 
Government food experts, and they made such an example of 
the delinquents, seixing and destroying vast quantities of the 
poor stuff, that they brought the danger of the practice clearly 
to the minds of all canners and so removed it. The result is 
today California is packing puree with its tomatoes; but it is 
puree made in a thoroughly sanitary and cleanly fashion, of 
good material, and the labels bear in large black type, as con- 
spicuous as any other legend on the label, that these tomatoes 
are packed with puree made from pieces and trimmings. They 
call these ‘‘standards’” and the tomatoes packed without the 
puree as ‘solid pack.’”’ There is room here for a change in 
designation, on behalf of the consumers, and it should be made. 

But the samples of California tomatoes packed with puree, 
which we have seen, are fine goods, all packed with a certain, 
definite percentage of solid tomato meat and a given, absolute 
percentage of puree—no guess work, and not left to the whim 


of the operatives, but each can exactly like the other, and the 
consumers know this. . 
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SANITARY (Open Top) and CAP HOLE 
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Why cannot such a system as this be left to other tomato 
canners, large and small? In the first place because few or 
none of them have efficient washing, sorting and preparing 
systems, and in the second place because many of them 
“haven’t the heart” to throw out tomatoes which they know 
should go into the swill pile and not into pulp or puree. We 
have long contended that clean skin and core pulp is an im- 
possibility with the average tomato canner, an opinion arrived 
at through long years of experience and inspection, and we still 
hold that opinion. Whether or not a State law will prevent the 
trouble is open to doubt. While a possible hardship upon 
the camparatively few who may be able to prepare skin and 
core pulp in a cleanly, wholesome manner, we believe the 
Bureau of Chemistry should prohibit the packing of such pulp 
or puree with canned tomatoes. And certainly the industry 
can best afford to prohibit it, for the good name of canned 
tomatoes. 


Canned foods are once more vindicated—this time in the 
“poisoned olive’ case. Read: 

“Washington, March 17.—Failure of some packer to use 
a sufficiently high temperature during sterilization of ripe olives 
in glass containers permitted development of the botulinus 
germ, which caused the deaths of 25 persons two months ago, 
said a report of specialists of the Bureau of Chemistry, who 
have just concluded an investigation in co-operation with the 
Public Health Service. 

The poison would develop just the same in tin containers, 
the report showed, if the olives were not sufficiently pro- 
cessed, but as there is no danger of breakage involved in tin 
the packer does not hesitate to apply the proper degree of heat 
to kill the germ in sterilization. 

The investigation disclosed only one fatality where a tin 
container was involved, but this contained a relish consisting 
of minced ripe olives, the poison forming through inadequate 
processing. 

In connection with tha report of the investigators, the 
Department of Agriculture issued another warning to producers 
to destroy any article showing the least evidence of spoilage. 
The department believes that the industry should undertake 
such protective measures on its own initiative as it is without 
authority to compel reprocessing of stocks. 


CYNICISMS 


A yellow-covered pamphlet lies invitingly before me. It 
is entitled, ‘‘Better and More Prolific Canning Crops to Follow 
From the Use of Better Seed.” 


The contents of the pamphlet are well worthy the exam- 
ination of every Maryland canner into whose hands the pam- 
phiet will fall. The subject of better seed is most interest- 
ingly and most convincingly treated, and it is hoped that much 
good will result from the praiseworthy effort which is being 
made. 


Verily, the tree is known by its fruit. We have at last 
discovered that bad seed cannot bring forth good fruit. Bad 
seed has been bringing forth bad fruit and often no fruit at 
all. The continued use of bad seed might not unlikely have 
put an end to the canning business in Maryland. Bad seed 
must go! It-has no place in the economy of the grower, upon 
whom it has been inflicting the severest penalties, and most 
surely it has no place in the economy of the canner. 


Adversity is teaching wholesome lessons to the can- 
ners of Maryland, but they will learn them in no other way. 
There have been adversities a plenty for the canner of Mary- 
land during the past two years, but if he will learn the lessons 
which they are capable of teaching, they will not have come 
in vain. 


Not the least interesting feature of the pamphlet on 
better seed was the letter from the Baltimore Canned Goods 
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Exchange which appeared on the front cover. ‘‘Too long,” 
says the letter, ‘‘have the canners of Maryland withheld them- 
selves from one another, to the neglect, it is thought, of oppor- 
tunities that would make for the advantage of the individual 


= for the promotion of the canning industry within the 
tate.” 


Bravely spoken, Canned Goods Exchange. At last we 
are beginning to address one another in terms of co-operation. 
The aloofness of other days is passing, an aloofness which 
was a compound of pride, haughtiness, superciliousness, envy, 
jealousy and distrust, with a very generous admixture of 
ignorance. 


“A new age, an age of revolutionary change needs new 
purposes and new ideas. We can no longer indulge our 
traditional provincialism. We are to play a leading part in 
the world drama whether we wish it or not. We shall lend, not 
borrow; act for ourselves, not imitate or follow; organize and 
initiate, not peep about merely to see where we may get in. 


The necessity for revolutionary change in our business methods 
presses upon us from within and from without. Even before 
the war it had become evident that we need in this country 
improved conditions in our manufacturing and merchandising 
concerns, more co-operation among business men and a closer 
harmony between government and business.” 


The words of President Wilson, quoted in the foregoing 
paragraph, state the needs of trade in this country ‘with 
thoroughness and completeness. And how applicable they 
are to the canning industry of Maryland. To paraphrase the 
President, it may be said that “here in Maryland, revolution- 
ary changes are operating. We can no longer indulge our 
traditional provincialism. The necessity for revolutionary 
change in our business methods presses upon us from within 
and from without. Long, long before the war it had become 
evident that we need in Maryland improved conditions in our 
manufacturing and merchandising concerns, more co-operation 
among the canners and a higher appreciation of the canner’s 
duties and obligations towards the consumer.” 


The Canned Goods Exchange utters a very encouraging 
note in the letter which it addressed to the Canners of Mary- 
land, and I indulge the hope that it will be harkened to with 
attention. Very little now remains of the olden strife of 
things—canners no longer clutch at one another’s throats as 
they did in the dear, olden days, and while the best hopes 
of co-operation among the canners of Maryland have not yet 
been realized the outlook is reasonably encouraging. 


Now that the Maryland Canners Association has passed 
away I am hoping that the Baltimore Canned Goods Exchange 
will no longer limit its activities to Baltimore, as it used to, 
but that it will interest itself in the problems that are of inter- 
est to all cannerg of Maryland. The canners of Maryland 


' ought not to be without their own organization and I cherish 


the hope that the Maryland Canners Association will some day 
be recalled to serve the useful, high-minded purposes which 
called it into being. Until a more definite plan of organizing 
the canners of Maryland is resolved upon I think it would be 
a most excellent thing for the Baltimore Canned Goods Ex- 
change to take the position ‘‘that it can never be indifferent 
to any problem that is of concern to any canner of Maryland.” 


Says President Hamburger, in his letter to the Canners 
of Maryland: ‘‘While we plead for a more orderly and a more 
intensive cultivation of the soil, so that better and fuller 
crops might be produced, may we not also point attention to 
the need still existing among Maryland canners for a more 
intensive cultivation of the wholesome counsels of co-opera- 
tion.” 


President Hamburger is in agreement with Mr. Edward 
N. Hurley, from whose book, ‘“‘Awakening of Business” (Double- 
day, Page & Co.), we quote the following: ‘A business man 
should be interested in the efficiency not only of his own 
business, but of his competitor’s business. Rivalry in some 
lines is not inconsistent with co-operation in others. A proper 
balance of the two makes successful business. Too much of 
either leads to destruction. Rivalry without co-operation 
means reckless destructive competition; co-operation without 
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rivalry means price-fixing—the dry rot of business, deservedly 
condemned by law.” 


Continuing, Mr. Hurley says: “The state of mind which 
makes us fear to associate with our competitor and which 
makes us suspicious of him must go. It does not belong to 
the new era of American business upon which we are entering. 
Our competitor is not such a bad fellow after all. If we talk 
over with him once in a while the big things in our business, 
we will hate him less. We must realize that inefficiency in 
any factory in our industry is very likely to react seriously 
on us and on all others in the same business. The way to pro- 
tect ourselves is not to cover up the weak or, if you please, the 
diseased member of the industry by taking him into a com- 
bination; we have had too much of that. The way to pro- 
tect ourselves is to help our competitor to become efficient; 
for industry, like a man, is reformed from within. It is the 
duty of each of us to preach as well as practice the gospel of 
efficiency and to co-operate and work with others to raise 
the standards of producing and selling.” 


In Maryland we have barely scratched the surface of the 
co-operative effort of which Mr. Hurley speaks. These were the 
things which the Maryland Canners Association came to do for 
the Maryland canner. It came to inculate the wholesome 
counsels of co-operation; it came to replace the standoffishness 
of other days with earnest and sincere protestations of inter- 
est and concern for the welfare of one another. The welfare 
of all Maryland canners was sought together with the restor- 
ation of whatever has been lost of Maryland’s dignity and 
importance as a centre of canning. 


Last week I spoke of the ‘‘enemy-canner’”’ within our 
midst. Who is the enemy-canner in Maryland? First of all 
the enemy canner is him who would barter his birthright for 
a mess of pottage. The enemy-canner is him who has trailed 
the fair name of Maryland in the dust. The enemy-canner is 
him who has held up the name of Maryland to scorn and 
ridicule. The enemy-canner is the recrudescense of the ancient 
blackguard who acted upon the theory that the consumer had 
no rights which the canner was obliged to respect. The 
enemy-canner is him who buys all of the unsavory advertising 
with which the name of Maryland is associated and sends 
his bills to the reputable canner for payment. The enemy- 
canner is an exceedingly heavy liability upon the canning in- 
dustry of Maryland—and he must go; he simply cannot re- 
main, 


The canned foods industry of Maryland is not dead, nor 
is it dying. It has suffered much of trial and travail, but still 
it lives. And what enemy, whether from within or from with- 
out shall prevail against it, when, in the stirring words of 
William Cullen Bryant, it— 

“Throws its last fetters off; and who shall place 
A limit to the giant’s unchained strength, 
Or curb his swiftness in the forward race.” 


Much as the return of the Maryland Canners Associa- 
tion would please me, I should be unwilling to see it return 
unless the canners of Maryland would be willing to so equip 
it as to enable it to function with the highest efficiency in the 
scheme of their welfare, individually and collectively. Mean- 
while I shall take hope that the Baltimore Canned Goods Ex- 
change was very much in earnest when it told the canners of 
Maryland that “it could never be indifferent to any problem 
that was of concern to them.” I shall also hope, with all the 
ardor of my soul, that the Baltimore Canned Goods Exchange 
will do everything that lies within its power to accomplish 
the complete casting out of those sinister influences that still 
remain a drag on all our forward striving, that still persist 
in tearing down where the more ethical canners would build 
up. 

“We fail! 
But screw your courage to the sticking place 
And we'll not fail.” 


Intent on the restoration of the fair fame and of the fair 
name of Maryland canned goods let us each and everyone 
“screw our courage to the sticking place, and we’ll not fail.” 
Let us all get together, and let us all stick together, resolutely 
and determindedly, to the end that these hopes of ours “shall 
not perish from the face of the earth.”’ 


Affectionately, 
CYNICUS. 


_ of the wise men. 


As Brokers View the Market 


Baltimore, Md., March 20th, 1920. 

There seems to be no probability of the tomato growers 
and canners of this section agreeing in the near future on a 
fixed price per ton for the crop of 1920. It looks like it is 
going to be a free-field-and-no-favor market next summer for 
the raw material. Each side puts up a strong argument, from 
the point of view through each one’s spectacles, and the 
chances are not very encouraging for low prices for canning 
purposes. And yet they may get together on a fair basis sooner 
than anyone now believes to be possible; stranger things have 
happened... Meantime, there is no business being done here in 
canned tomatoes for future delivery at fixed prices. Some 
orders for favorite brands are being booked on the S. A, P. 
plan, but they are almost negligibie. The quoted prices on 
spot tomatoes, guaranteed to be 1920 pack, are certainly at- 
tractive enough to justify buying them to store away for 
future use. The problem of farm labor and canning house 


kelp may be difficult to solve satisfactorily this spring and next 
summer. 


Though the buying of spot tomatoes increased this week 
the market prices have not advanced, as predicted by many 
It is true, probably, that the pressure on 
the country canners, big and little, by the banks they do busi- 
ness with, has been eased up somewhat, but they are still in- 
vited to call at headquarters and see the cashier. Those coun- 
try canners who stored their tomatoes last fall, when they 
thought they saw a $2.00 market coming down the pike, are 
now the sellers at the going prices. Until their financial 
backers are made safe they must continue to realize on 
their goods, but, as we have mentioned before, the point of 
resistance against lower prices seems to have been reached. 
The better buying this week may be the forerunner of the 
spring demand so eagerly awaited and confidently expected. 
Tomatoes are not a risky purchase at today’s quotations. 


Spinach almost monopolized the centre of the stage this 
week. There has been a remarkably steady demand for it all 
through the winter, the sort of buying in medium-size lots 
that puts a dent in a big pile without causing much notice 
until the goods are nearly all sold out, and then a sudden 
advance occurs. We have frequently called attention to spin- 
ach. Three-dollar spinach has steadily advanced in the last 
two months from $1.35 up to $1.75, at which price this mar- 
ket was cleaned up this week, leaving unsold only one or two 
small lots of fancy quality, heavy-weight pack, obtainable at 
$1.90 dozen, and these may be sold any time. Scarcity in other 
lines may be developed as the spring demand opens up. 


For instance, though they don’t show it yet, there may 
be a stronger and higher market, during April, May and June, 
for stringless beans, sweet potatoes and corn. They ere 
worth attention at this time. The quiet, continuous buying 
of each of them has been of the same character and it ought 
to show results sooner or later. Concerning the other articles 
of canned vegetables the market was dull, almost inactive, 
during this week. 


Pears in syrup, especially No. 2 cans, were quite active 
this week and advanced in prices. As in the case of spinach, 
it has been said all along that there were too many pears 
canned last fall, but, instead of declining further, there has 
been a smart rally in the prices with indications of further 
improvements. Keep them in mind, if you will need some of 
them this spring. It is a long time until the next canning 
season for them—seven or eight months. 


Unpeeled pie peaches are in fair demand in small lots, but 
the other grades are inactive, and the same if true of all the 
other lines of fruits this week. 

Favorable weather conditions this week have helped the can- 
ners of cove oysters to make headway toward packing and ship- 
ping them against their unfilled contracts of last fall, when the 
sudden freeze-up stopped work, but they cannot now accumulate 
stock. The season for dredging for oysters expired March 15, 
by law, and the season for tonging them, a slow and expensive 
method, expires in April. The outlook does not indicate lower 
prices. Buy now enough oysters to cover your requirements until 
next fall, and let us have your orders next week. Also, buy 
crushed oyster shells while obtainable. 


THOMAS J. MEEHAN & CO. 


: 
| 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. 


Rates upon application. 


For Sale—Machinery. 


For Sale—Miscellaneous. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—Three World Labeling Machines, good 
order. One equipped for labeling bottles, two made to place 
strip over cork of bottle; these can be made into labelers 
by makers at small cost. Price low. Will quote on re- 
quest. Charles Gulden, Inc., 40 Elizabeth St., New York. 


FOR SALE—One 60-H. P. Center Stroke Engine, 
10-in. by 10-in. cylinder; riblet governor ; 54-in. by 12-in. 
fly wheel; base, 30-in. by 72-in; 3 intake; 4-in. exhaust; 
300—R. P. M. Only used short time. First-class condi- 
tion. Address Box A-745, care of The Canning Trade. 


FOR SALE—One Invincible Corn Husker, used 
only three days and in good condition. Write The De- 
Graff Canning Co., De Graff, Ohio. 


FOR SALE—3 Sprague Corn Cutters, in good condition; price, 
each, $75.00. One Peerless Husker, $150.00. 1,700 No. 2% boxes, 
one-piece tops, bottoms and sides, at 12%c each. One Delphi 
Steam Hoist, $150.00. All f. o. b. Portland, Ind. W. H. Hood, 
Portland, Ind. 


FOR SALE— 

1 Harris Hoist. 

2 Monitor Pea Graders. 

2 Ayars Rotary Pea Fillers, 2s 

1 Ayars Rotary Pea Filler, 10s. 

1 10-ft. Monitor Spinach Washer, 

2 Westcott Sanitary Stell Picking Tables, 16 feet by 20 inches. 

2 20-ft. Huntley Pea Elevators, 10 inches wide, no belts. 
Above guaranteed in good, serviceable, used condition, and cheap. 


Steuben Products Company, Inc., 1117 Chamber of Commerce Bldg., 
Buffalo, N. Y. 


FOR SALE—The following used machinery, in good con- 
aition: 1 Blakeslee San Righter; 1 Reeves Speeder, Size O, 
Class G, 2 to 1; 1 Power Cobb Crusher, large capacity; 1 Bal- 
iard Pea Filler, for hole and cap cans; 2 Ayars Pea Fillers, 
for hole and cap cans—good condition; 2 Queen Anne Corn 
Cooker Fillers, for hole and cap cans; 1 Perfection Crane Hoist, 
8-kettle capacity; 2 Monitor Pea Graders; 2 U. S. Gas Machines, 
2 line capacity; 1 Ayars Pea Filler, for open-top cans—good 
condition; 2 ‘‘Colussus’’ Pea Graders—good condition; 1 Cy- 
clone Pulp Machine; 1 Monitor String Bean Cutter; 1 Invinc- 
ible String Bean Cutter. For further particulars, as to price, 
ete., write H. C. Hemingway & Co., 314 City Bank Building, 
Syracuse, N. Y. 


FOR SALE—=3 Ayars Improved Rotary Pea Fillers; 1 No. 
10 Ballard Sanitary Pea Filler; 4 Hamachek Pea Viner Feeder; 
2 Invincible String Bean Graders, 4 Shoe, 5 Grades; 1 Vic- 
toria No. 28 Vegetable Paring Machine; 1 Vance and Baker 
Tomato Washer and Scalder; 1 Cyclone Pulp Machine; 3 
Sprague Model MMA Corn Cutters; 1 Merrell-Soule Corn 
Cooker Filler, 4 Station; 2 Burden & Blakesley Can Righting 
Machines; 1 Queen Anne Corn Cooker and Filler for No. 2 
and No. 3 cans; 2 Burden & Blakesley Can Righting Machines; 
1 Huntley Monitor Can Filler for 1, 2, 2%4, 3, 10 cans; 3 Max 
Ams Lettering and Numbering Machines; 4 Ideal Steam Traps, 
1 No. 2, 1 No. 3, 1 No. 4, and 1 No. 5; 1 20-Horse Fay & 
Bowen Gas Engine; 1 Raney Gas Machine; 1 9-Horse Horizon- 
tal Steam Engine; 1 12-Horse Horizontal Steam Engine. Above 
guaranteed in good condition and cheap. Geneva Preserving 
Company, Geneva, N. Y. 


FOR SALE—A Jersey Queen Filler, right hand, 
1904 model. O. J. Demuth & Son, New Philadelphia, O. 


FOR SALE—Hot-Bed Glass and Sash. Any size, 
any quantity—either Single or Double Glass. Write us 
for prices. Baur Window Glass Co., Eaton, Indiana, 


FOR SALE—1 Mann Stevenson Automatic, Water 
Can Tester, equipped with Nos. 2, 3 and 10 cans. Excel- 
lent condition. Can name attractive price. Address 
Phillips & Buttorff Mfg. Co., Nashville, Tenn, 


FOR SALE—New Twelve (12) Valve Combination 
1%, 2%, 5 and 10 lb. Elgin Syrup Filler and Capper. 
Never been used. Address Alabama Georgia Syrup Co., 
Montgomery, Ala. 


FOR SALE—Have a surplus of canners’ Four-One- 
Boxes, in the following sizes: No. 1, 2, 3, 4, 5, 6 and 16 
oz. Prices quoted on request. The International Pre- 
serving Corp., Brooklyn, N. Y. 


FOR SALE—Two Five-ton Fairbank Scales; good 
as new; at $60.00 each. Two Burt Gallon Labeling Ma- 
chines, for both short and long labels; good as new; at 
$300.00 each. C,H. Musselman Co., Biglerville, Pa. 


FOR SALE—Crowning Machines, Cooking Tanks, 
with coils and traps, Labeling Machines, Pumps, Sorting 
Tables, Pulpers, Cider Press, Motors and other equip- 
ment. List sent on application. Address P. J. Ritter 
Co., Philadelphia, Pa. | 


FOR SALE—One vacuum pan, complete with 
pump; capacity 25,000 6 oz, cans of Italian Paste in 10 
hours. Guaranteed practically new. Would cost new 
$7,000.00; will sell for $4,000.00. Address Box A 56. 
care The Canning Trade. 


FOR SALE--Seven (7) Taylor Instrument Co.’s pressure con- 
trols for 40x72 process kettle, and one temperature control for 
corn cooker and filler with belt-driven air pump, used two seasons, 
guaranteed good order, $200.00 for entire outfit. Also conveying 
machinery for corn husking shed, made by the Link Belt Co. and 
used part of last season. For price and particulars apply: E. M. 
Records & Co., Forest, Delaware. 


FOR SALE—Hanson Pea and Bean Fillers; one 
fitted for No. 1 cans, one fitted for No. 1% cans, two 
fitted for No. 2 cans. These machines are interchange- 
able and can be made to fit your can requirements, These 
machines are in first-class condition and are in every 
way as good as new machines. Address Box A-755, 
care of The Canning Trade. 


For Sale—Cans. 


FOR SALE—No. 1 Cap Hole Cans, at a bargain. Owing 
to a strike and other labor troubles we will have at Apalachi- 
cola an excess of about 200,000 No. 1 cans with solder hem 
caps. Can make prompt carload shipment of 2,000 full lap, 
4-doz. size, corrugated cartons, or 2,000 4-doz. wooden cases. 
We prefer to sell now at a bargain delivered price rather than 
carry over these cans to the next season, paying insurance, 
interest and storage. We also offer from storage warehouse 
in Baltimore about 5,000 full lap, corrugated cartons, 4-doz. 
size, for No. 1 cans. Ruge Bros. Cang. Co., Apalachicola, Fla. 


THE CANNING TRADE. 


For Sale--Factories 


FOR SALE—Two modern, fully equipped factories, 
with railroad siding, located in fine tomato and fruit- 
growing sections of Delaware. Buildings and Machinery 
in first class condition, ready for operation. Address Box 
A-%48, care The Canning Trade. 


FOR SALE—Canning Factory, Jessup, Maryland— 
B. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


FOR SALE—A RARE OPPORTUNITY—Factory 

located in the best part of New Jersey for the packing of 
Y strawberries, raspberries, peaches, pears, blackberries, 
small fruits, sweet potatoes, etc. Equipment nearly new. 
| 3 Anderson Barngrover Cooker, Monitor Scalder, Peerless 
Syruping and Exhaust Machines, Hydraulic Fruit Press, 
Copper Kettles, Ayars Exhaust Machines, Sanitary Can 
Capping Minchines, two Boilers, Shafting, Electric Mo- 

tors, Electric Light, Elevator, Platform Scale. Excellent 
buildings with cellars, new brick warehouse, railroad 

siding. Two lines of railroads with excellent shipping 

. facilities. Also plenty of native help. Price very low. 
3 Address Box A-741, care The Canning Trade. 


For Sale—Seeds. 


FOR SALE—150 bus. Rice Sealed and Selected 
Alaska Seed Peas together with bags, at cost. W. L. 
Stevens, Inc., Cap May, N. J. 


FOR SALE—1,900 Ibs. Giant Stringless Green Pod 
Beans Seed. Leonard stock. 8c per lb. Godfrey Pkg. 
Co., Benton Harbor, Mich. 


FOR SALE—1,000 bushels Alaska Seed Peas, High 
Germination; samples and prices on request. Address 
Box A-%32, care of The Canning Trade. 


FOR SALE—1,000 bushels Choice Hand-Picked 
Alaska Seed Peas, 814 cents per pound, f. 0. b. Baltimore, 


Md.; germination test, 95 per cent. Address Hickory 
Pkg. Co., Bel Air, Md. 


FOR SALE—Twenty Ibs. selected John Baer To- 
mato seed saved from crown first setting tomatoes. $4.00 
per lb. This is surplus above our requirements, extra 
fancy and a bargain for quality. Godfrey Pkg. Co., Ben- 
ton Harbor, Mich. 


47 
For Sale—Seeds—Cont. 


FOR SALE—25 bushels Surprise Peas at 18 cents 
per pound ; 332 bushels Admiral Pea Seed at 15 cents per 
pound, f. o. b. Oswego, N. Y.; both grown by the Everett 
B. Clark Seed Company. Oswego Preserving Company. 
Oswego, N. Y. 


FOR SALE—Fifty Pounds of Burbank’s Special To- 
mato Seed, packed in 1% oz. packages. New crop seed. 
Immediate shipment. Have excess supply. If interested 
wire or write for prices. Address Box A-747, care The 
Canning Trade, 


For Sale—Books. 


For Sale—The 225-page book “How to Buy and “| 
Canned Foods,” completely indexed; tells the buyer wkat 
to expect in each grade of the different goods; settles 
claims and prevents misunderstandings; $2.15 per copy, 
pes paid. Address THE CANNING TRADE, Balti- 
more Md. 


Wanted—Miscellaneous. 


WANTED—Two whirl pool pea washers. Address 
Box A-%51, care The Canning Trade. 


WANTED—One Zastrow Crane. State condition 
and time in use. Address I. Snyder, 1121 E. Baltimore 
St., Baltimore, Md. 


WANTED—One good second hand box nailing ma- 
chine, must be in good condition, give description, price, 
etc. Address Gaston Canning Co., Gaston, Ind. 


WANTED—To purchase some books on canning 
with the privilege of ecrresponding with good cannery 
man. Address B. P, Holland, Meherrin, Va. 


WANTED — One Judge Peach Peeling Machine, 
complete, or the iron tank for lye-cleaning will be accept- 
able in event of balance of machine having been de- 
stroyed. Address Box A-754, care of The Canning Trade. 


WANTED—Pea cleaner to take care of two viners, 
state make, condition and lowest price. Two 40x60” 
globed process kettles, 12 four grates with covers. Ad- 
dress Box A-758, care The Canning Trade. 


WANTED-—Sales manager of ability and aggres- 
siveness by concern selling the canning and preserving 
trade. Must be good correspondent, as greater part of 
business is done by mail. Position is with concern of 
many years standing and one favorably known through- 
out the entire country. Unusual opportunity for the 
right party. In applying, state age, general experience 
and references. Address Box B-753, care of The Canning 
Trade, 
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EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position as superintendent processor. Over twenty 
years’ experience packing fruits, vegetables, pork and beans, etc. 
Have thorough knowledge of machinery required, also installing 
and operating same. Address Box B-739, care The Canning Trade. 


WANTED—Situation as manager or superintendent of 
canning factory equipment by man experienced in up to the 
minute methods of factory process and equipment. Will be 
open for position April 15th. Address Box B-760, care of 
The Canning Trade. 


WANTED—A superintendent who can produce high-class 
tomato products and Pork and Beans. Permanent position 
and good future for a man who can and will make good. Give 
all information and salary expected in first letter. Communi- 
cations hold strictly confidential. Box B-759, care of The Can- 
ning Trade. 


WANTED—University graduate in food chemistry, married, 
five years’ experience as food chemist, four years’ experience in 
packing fruits, vegetables, pork and beans, catsup and tomato 
products. At present employed as general superintendent of five 
plants. General business training, desires change. References. 
Address Box B-742, care The Canning Trade. 


WANTED—Position as superintendent and processor. Over 
twenty years’ experience packing fruits and vegetables, catsup. 
pork and beans. Familiar with entire details of business, from 
growing crops to selling the finished products. Have thorough 
knowledge of up-to-date machinery required, and installing of 
same. Married man 36 years of age. Can furnish references as 
to character and ability. Address Box B-752, care of The Canning 


HELP WANTED. 


WANTED—Man 40 years of age desires change as super 
-ntendent. Has canned practically everything used in cans. 
Must be for quality goods, with yearly salary. Address Box 
3-757, care of The Canning Trade. 


WANTED—Man who thoroughly understands the canning 
of fruits and vegetables to take charge of canning depart- 
ment. Good salary to right man. All year employment. The 
Wentworth Orchard Co., Ltd., Hamilton, Ohio. 


WANTED—Superintendent for a large Mid-Western Can- 
ning Factory. Permanent position for man who can pack 
Fruits, Jams, Jellies, Condiments, Pork and Beans and Cat- 
sup. State age and give reference as to character and ability. 
Address Box B-735, care of The Canning Trade. 


WANTED—tThoroughly Experienced Processor for Jersey 
Cannery. Accustomed to packing high-quality fruits and ber- 
ries in water, syrup and jam, both in tin and glass, Reply 
will be held in confidence and it must state age, experience 
and salary expected. Address Box B-740, care of The Canning 
Trade. 


WANTED—Expert Processor of High-grade Apple Base 
Jams and Jellies to act as Assistant Superintendent of factory 
in New York City, State experience and salary desired. Box 
B-748, care of The Canning Trade. 

WANTED —Practical Manager, who thoroughly under- 
stands the manufacture of all kinds and grades of Pickles, 
Salt Stock, Sweet, Dills, etc. Must give reference and num- 
ber years’ experience. Good salary to right party. Write 
Southern Canners’ Supply Co., Albany, Ga. 


~ WANTED—Superintendent familiar with the growing and 
packing of Bush Lima Beans. Can use man familiar with other 


lines during entire season, or just during bean season. Address 
30x B-750 care of The Canning Trade. 
WANTED—Practical superintendent for a large, newly 


equipped factory, located in New York City, with modern machin- 
ery. Must thoroughly understand making of preserves, jams, 
jellies and marmalade; packing of pork and beans, spaghetti, etc. 
Write stating experience and salary wanted. References. Inter- 


Trade. rational Preserving Corp., Ridgewood Station, Brooklyn, N. Y. 
TRIPLE (LIQUID) a , CRYSTAL (DRY) 
ureKa oiaerin UX 
HALF BBLS. 16 LB. CANS 
KEGS 

YOU DO NOT EXPERIMENT WHEN fda MADE FROM BEST RAW MATERIALS 
YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 
— MANUFAOTURED ONLY BY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENOIES 
Mass Wisc. 8. Son THE GRASSELLI CHEMICAL CO., LTD. 
neinnatti, . Feu, nn. more 
Birmingham, Ala . Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mic’ New Orleans, La Pittsburgh, Pa. San Francisco Hamilton, Ont. 


CARNAHAN, The Sign of Quality 


COKE TIN PLATES 
IF IT IS THE BEST WE MAKE IT 


The Carnahan Tin Plate & Sheet Co. 
CANTON, OHIO 
BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - . St. Louis 
San Francisco 

Rolph, Mills & Co. Seattle 


Portland 


PORTABLE 
AN ELEVATOR 


TRADE MARK 
THE ANSWER TO 
YOUR 
PILING PROBLEM 


NEW JERSEY FOUNDRY 
& MACHINE CO. 


90 West Street New York 


— 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. 0. h. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: ({)Thos J. Meehan & Co. (+) los. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 
New York prices corrected by our special Correspondent. 


(*)H. H. Taylor & Son. 


CANNED VEGETABLES 
ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth..8Out 


White, Large.. Out 
** Peeled,“ .. Out 
Green, 
White, Medium... ...... 
‘ Green, . 390 
White Small _.. ...... 
“ Tips White Sq ... 4 20 
“ Green, ~q... 3 95 
BAKED REANBt No. sO 
1, In Sauce........ 80 
2, In Sauce........ 1 20 
3, In Sauce........ 190 
KE A NSt—No.2 String. Standard Green 5 
“Cut White 90 
5 00 
a “ 2. White Wax Standard ...... 
“  Standards..... 2 00 
ig “Soaked 
2, Red Kidney, Stand 
BEETSt —No. 3, Small, Whole. 


“2. Standard,” 
Large, “...... 


CORNI—No. 2. Std. Evgr., f.o.b. Balto. 1 15 
“Std. Evgr., f.o. b. Co.... 1 10 


“Std. Shoepeg f. o. b. Co. 12 
 §td.Shoepeg f.o.b.Balto. 1 30 
 Ex.8td.Shoepegf.o.b.Co. 1 35 


** Std. Maine Style Balto. 1 10 
“ Std.MaineStylef.o.b.Co. 1 05 
“Ex. Std. Maine Style..... 1 20 
Fey. Mn. Style f.o.b. Bal. 30 
Fancy f.o.b. County...... 1 30 
Extra Std. Western........ ..... 
Standard Western......... ...... 
* 8, Standard, Split......... 1 15 
MIXED VEGETA- No. 1 00 
BLES FOR SOUPt 5 CO 

OKRA 2, 1 3 

TOMATOES! “ 3, 

PEAS!—No. 2 Early June Stand, Balto. 1 35 

Stand. Early Junes Co. 1 25 

Sifted... 

Extra Sifted Baltimore 1 60 


Extra Fine Sifted 200 

12 

Mu 1 Eariy June Standard..... ...... 

“Extra Sifted ..... 

* Fancy Petit Pois........... Out 
PUMPKINI—N9 Standard.... 90 
275 

{ 00 

4 00 

SPINACHI—No. 3, Standard 175 


9%, Cal. 
8 


N.Y. 
$4 50 


SESRS 


CANNED VEGETABI.E PRICES—Continued. 


Balto N.Y. 

SUCCOTASH!—No. 2, Green Beans...... 170 Out 
“With Dry Beans 130 Out 

New York 1 60 

SWEET POTATOES! ‘No. 2, Standard 90 85 
No. 3 Std.f.o.b.Balto ..:... 75 

Std. f.o.b.Co. 1 47% Out 

= 9 Std.f.o.b ...... Out 


10, Std.f.o.b.Co.4 25 5 2% 
TOMATOES}- No. 10. Fancy, f.o.b. Bal. Out Out 


Jersey, “ Fac’y ...... Out 
Stand., Balto5 75 6 50 

Stand... “ Co..... 5 73 
| “3. Sani. 5% in. cane ...... Out 
Jersey. fo.b. Co... Out Out 
Stand, “ 145 1 65 
Stand. Cow16 ...... 
Seconds, ‘* Balto. ..... .....- 
“ 2, Stand., 1 
Seconds, “ Balto. ......  ...... 
TOMATO PULP] No. 10, Standard....... 

CANNED FRUITS 

APPLES—No. 10, Me. 5 75 
( Mich. Out 


APPLES} No. 10. /Md,, \ f.0.b. Co........5 00 Out 
f.o.b. Balto...500 5 50 
. 


APRICOTS—No. 2%, Cala. Stand........ 450 325 
BLACKBERRIES§—No. 2. Standard .. 1 80 Out 
10, 107 13 60 

i 2, Preserved... Out Out 

2,In Syrup....240 Out 


CHERRIES§—No. 2, Seconds, Red......... Out 

White...... Out __...... 

Stand. Water........ 2 90 Out 

White §Syrup....... 375 Out 

Ex. Preserved...... Out Out 

GOOSEBERRIES$—No. 2, Stand........... 180 Out 

Out Out 


PEACHES*—No. 2%, Cal. L.C...425 415 
2%, “ Ex.Std."...465 400 
PEACHESt—No. 1, Ex. Yellow 180 200 


“2 8tandard White... Out Out 
Yellow... ...... Out 
Seconds, White ..... Out Out 


No. 3. Standa. ds, White. 350 Out 
Yellow 350 355 
White.. 3 75 3 80 
Yellow 375 390 
Selected, Yellow.....400 Out 
“ = Seeonds, White..... 225 230 


Pies Unpeeled........ 170 1% 

No. 10. Unpeeled........ 550 

PEARSt—No. 2, Seconds in Water. 
Standards “........ 

” Ex. “ in Syrup...... 200 Out 

3, Seconds in Water........ .... Out 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 
PEARSt—No. 3. Standards in Water.....175 Out 
Syrup....3 00 ...... 
PINE- No. 2 Bahama Sliced Extra Out Out 
APPLE*- “ Grated Out 
Sliced Std. Out Out 
2h, Hawaii Sliced Extra ...... 4 75 
Stand. ...... 455 
. Stand. Out 
‘Grated Extra 3 95 
10, Stand. 2 95 
“10, Crushed Extra......... Out 1250 
2, Eastern Pie Water... Out... 
Porto Riéo:.........: 1000 1100 

‘1, Black, Water..... 


Red, 
RASPBERRIES§—No 2, Black Water. Out 3 75 


. 3 00 3 40 
Black Syrup..3 35 Out 

STRAW- No. 2, Ex. Stan. Syrup..... Out Out 
Extra Preserved....450 Out 
Standard............... Out Out 
“1, Extra Preserved.....2 35 Out 


10, Standard Water......16 75 19 00 


CANNED FISH 
HERRING ROE*—No. 2, Standard 


LOBSTER*—%-1b. Flats, 8 doz.......... ...... $200 
OYSTERS§— = Standards 290 
1 55 

8-02. Out 
Out 
SALMON?®* No. 1, Sockeye, Out 

“1, Red Alaska, Tall ee 3 65 

Out 

Pink, Tall... 2 v0 

“1, Columbia, Tall. Out 

a Medium Red, Talls... ...... 290 
SARIMF:—No. or Dry 3 25 


CANNERS’ METALS 
5tol tons 1to4tons 
PIG TIN—Strait- 


Malacca 


PIG LEAD—Omaha or Federal 


Wire Segments... 


TiN PLATES F.O B. MILL 
14x20, 107 Ibs., Base Coke Tiu Plate... 
14x20.100 bx. “ Coke Tin Plate 


“Green, .450 410 | 
Out | 
cose | 
3 90 
Out | 
Out | 
Out 
Out 
425 | 
| 
ay Out | 
Out 
4 Out | 
Out | 
Out | = 
90 | 
1065 | 
450 | 
Out | 
| : 
Out | 
Out | 
Out 
Out 
Out Out 
Out 
115 | 
Out | 
Out | 
Out 
Out | 
4 Out 
1 85 
185 : 
2 35 
Out 
1 30 
Out 
Out 
Out 
Out 
%x% 9x10 8x1 
SOLDER—Dropan Bar...... 
Wire Coil............ 


50 THE CANNING TRADE. 


American Can Company Can Prices The W. C. Pr essing Seed Co. 
NORWALK, OHIO 


Baltimore, January 6th, 1920. 


American Can Company announces the following prices for 


Growers Exclusively Of 
Packers Cans, Bulk Carloads, f. o. b. shipping points, effective 


January 5th, 1920, subject to its confirmation and subject to change SWEET CORN SEED 
without notice. 


SANITARY Per M 
$19.00 
2% 34.25 We Give Special Attention 
Se To The Growing Of Canners’ 


Varieties 
HOLE AND CAP 


Prices furnished upon application. 


LET US QUOTE YOU {ON 
AMERICAN CAN COMPANY. OUR 1919 CROP 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


OYSTER STEAM BOX 


With Improved 
Hinged Door, 
Making the work 
Lighter and Quicker 


Fidelity Can Company Edw. Renneburg & Sons Co. 


Baltimore, Md. Machine and Boiler Works 
2639 Boston St. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


Prices Quoted on Request 


& 


THE CANNING TRADE. 


Hamachek’s Ideal Green Pea 
HULLING MACHINERY 


Users of Hamachek Ideal Viner Feeders pay a larger 
first cost to assure quality. The savings effected because 


of better hulling earn for them the difference and a 
handsome profit. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 


Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 
GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


51 
| 
= 
LEOMARD SEEDCoR 
T2ONARDS 


THE CANNING TRADE. 


ROGERS BROTHERS 


PEDIGREED QUALITY SEED PEAS & BEANS 


REPRESENTING 


Individual Plant Selection 


FOR 


Purity, Even Maturity and Productiveness 


Now Booking Orders for 1920 Crop 
Growing Stations in Michigan, Idaho, Montana, Washington and California 


ROGERS BROTHERS 


326 West Madison - Chicago 


\ 


Over Two Thousand “It Sticks for Keeps” Established 1879 

Chisholm- Scott oer 
Adex Manufacturing 
Viners 
and Five Hundred 

White Style Feeders es 

in use in the United States ADHESIVE GUMS, 

CHISHOLM-SCOTT CO. 604-606 W. Pratt Street 

71 East State Street COLUMBUS, OHIO BALTIMORE 3 MARYLAND 


WHERE TO BUY=— 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Cam- 
makers’ Machinery. 

BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

BELTS, carrier, rubber, wire, etc. 

La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mcbhy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, woud. 
BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, N. J. 

Huntley Co., Silver ¥. 
A. K. Robins & Co., Baltimor 

Sprague Cang. Machinery Co. * Chic cago. 
Blowers, pressure. See ‘Pumps. 

BOILER COMPOUNDS. 

Jos. Dixon Crucible Co., Jersey City, N. J. 

Grasselli Chemical Co., Cleveland, Ohio. 
BOILERS AND ENGINES, steam. 

H. W. Caldwell & Sons Co., Chicago. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins Co., Baltimore. 

Bottle Capping Machines. See Bottlers’ Mchy. 

Bottle Caps. Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 

Bottle Corking Machines. See Bottlers’ Meby. 

Bottle Fillers. See See Bottlers’ Mchy. 

BOTTLE LABELING MACHINES. 
Economic Mchy. Co., Worcester, Mass. 

BOTTLERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Crown Cork & Seal Co.,' Baltimore, Md. 
Economic gf Co., Worcester, Mass. 
20th Century Mchy. Co., Milwaukee. 

BOTTLERS’ SUPPLIES 
Karl Kiefer Mach, Coy Cincinnati, Ohio. 
20th Century Mehy. Co., Milwaukee, Wis. 
Bottle Screw Cups. See Caps. 

Box Nailing Machines. 

BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

H. D. Dreyer & Co., Baltimore. 

Embry Box Co., Louisville, Ky. 

Rittler Box Co., Baltimore 

Boxes, corrugated paper. See Corrugated Pa- 
ver Products. 

Boxing Machines, can. See Labeling Ma- 
chines, can. 


BROKERS. 
a Hilfer Co., St Louis, Mo. 
. L. Jones & Co., Chicago 


. M. Paver Co., Chicago. 

Bros., New York City. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fibre. See Fibre Con- 
ainers 


Buckets and Pails, metal. See Enameled Buc- 


Kets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil, gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machiner 

Edw. Keuneburg & Suns Co., "isaltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS, 

Ams. Machine Co., Max, Bridgeport, Conn. 

Ayars Machine Co., Salem, 

20th Century Mehy. C Milwaukee, Wis. 

Can billers. See iling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, ae” York City. 

Angelus San. Can Mehy Los Cal. 

E. W. Bliss Co., Brook yn, N = 

Cameron Can Mchy Co.. ‘Chicago. 

John R. Mitchell Co., Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CANNERY SUPPLIES. 

Ayars Machine Co., ge N. J. 

The Goodell Co. . Antrim H. 

Thos. F. Lukens —_ Philadelphia, Pa. 

A K. Robins & Co., Baltimore. 

Sheppard Supply & Equipment Co.., Baltimore 
Sinclair-Seott Co., Baltimore. 

Sprague Cang. Mehy, Co., Chiteago. 

Zastrow Machine Co., Baitimor 

Canning Experts. See Consuiting Experts. 
CANS, tin, all kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Ww. Boyer & Co., Baltimore. 

Boyle Can Co Baltimore. 

Continental Can Co.. Syracuse, N. Y. 

Fidelity Can Co., Baltimore. 

Heekin Can Co.. Cincinnati. Ohio. 

Thos. F. Lukens Co., Philadelphia, Pa. 
Phelps Can Co., Baltimore. 

Sonthern Can Baltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Cans. fibre. See Fibre Containers. 
CAN OPENERS. 
Goodell Co., Antrim, N. H. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers‘ Machinery. 


CAN-WASHING MACHINES. 

Morral Bros., Morral, O. 

Sprague Cang. Mchy. Co., Chica 

Capping Machines, bottle. See Bottlers’ Mechy. 
CAPPING soldering. 

Ayars Machine Co., Sale 

Sprague Cang. Mehy. "Chicago. 


solderless. See Closing 
chines. 


Capping Steels, soldering. See Cannery Supls. - 


CAPS, bottle, jar, tumbler, etc. 
Crown Cork & Seal Co., Baltimore. 

CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Link Belt Co., Chicago 
ravne Cang. Meby. Co., Chicago. 

20th Century Mchy. Co. Wilwaukee, Wis. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the prepartory work. 

aa Mchy; for bottling, see Bottlers’ 
chy. 


Chain Belt Conveyors. See Conveyors. 


Chain, for elevating, conveying. See Cen- 
veyors. 
Checks, employees’ time. See Stencils. 


Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegur Makers’ Supplies. 


Circuit Breakers. See Electrical Appliances. 
& GRADING MACHINERY, 
uit. 
Huntlev Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


Sprague Cane. Mchy. Co., Chicago. 
CLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 

Huntley Mfg. Co., Silver Creek, N. Y. 

rain’ Cleaner Co., Silver Creek, 


Sinclair- Scott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Cleaning and Washing Machines, bottle. 
See Bottlers’ Machiner 

Cleaning Machines, can. ee Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top = 
Ams. Machine Co., Max, New York Cit 
Can Mche. Co., Los Cal. 
E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mehy Co., Chicago, Ill. 

Seattle-Astoria Iron Works. Seattle. Wash. 

Coated Nails. See Nails. 

Coils, copper. See Cooper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


CONSULTING EXPERTS on canning 
National Canners’ Assn., Washington,» D. c. 


CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co., "La Porte, Md. 
Link-Belt Co., Chicago 
x J. Foundry ‘and Mchy. Co., New — 
Sprague Cang. Mchy. Co., Chica 
20th Century Mchy. Co., Wis. 
Wis. Chair Co., Pora W ashington, Wis. 


COOKERS, continuous, agitating. 
Ayars Machine Co., Salem, N. J. 
Mfg. Co., Creek, N. Y. 
K. Robins & Co., Chicago. 
Sprague Cang. Mchy. Co., Chicago. 
Cookers‘ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cook- 
er-Fillers. 
Coolers, vegetable and fruit canners. 
COPPER COILS for tanks. 
Snrague Cang. Mchy. go. 
Copper Jacketed Kettles, copper. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, Ohio. 
A, R. Rob ins * Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Wis. Chair Co.. Port Washington, Wis. 
CORN CUTTERS. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Spragwe Cang. Mchy. Co., Chicago. 
CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, 
Grain Cleaner. Co., 
N 


Morral Bros., Morral. Ohio. 

Peerless Husker Co., Buffalo. 

Sprague Cang. Mchy. Co.. Chicago. 

Corn Mixers and Agitators. See Corn Cooker- 
lers. 


Stive: Creek, 


the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


CORN SHAKERS (in the can). 

Ayars Machine Co., Salem, N. 

Sprague Cang. Meby. Co., Chicago. 
CORN WASHING MACHINES, 

Peerless Husker Co., Buttalo. 

CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 

The Container Club, Chicago 

Hinde & Dauch Paper Co., Soqute. Ohio. 

Stecher Litho Co., Rochester, N. Y 

U. §. Ptg. & Litho Co., ns ‘Ohio. 

Counters. See Can Counte 

Countershafts. See Speed Regulating Devices. 
CRANES and carrying machines, 

4. K. Robins & Co., Baltimore. 

Sutelair-Scott Co., Baltimore. 

Sprague Cang. Mehy. Co.. Chicago. 

Zastrow Machine Co., Baltimore. 
CRATES, fron Process. 

Edw. Renneburg Sons Co., Baltimore. 

Zastrow Machine Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String Bean Mchy. 

Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, etc.). 

American Can Co., New York. 

Crown Cork & Seal Co., Baltimore. 

Seuthern Can Co., Bal Itimore. 

Dies, can. See Canmakers’ Mchy. 
DISTRIBUTING SYSTEMS, corn. 

H. W. Caldwell & Son Co., Chicago. 

Link Belt Co., Chicago 

Double- Seaming Machines. — Closing Mchs. 
DRYERS, machine 

Edw. Renneburg & Sons cor ‘Baltimore. 


Warehouse 
Fdry. & Mch. Co., New York City 
RR Time Checks. See Stencils, 


ENAMELED BUCKETS, PAILS, 
A. K. Robins & Co., Baltimore. - 
Engines, Steam. See Boilers and Engines. 
— -lined kettles. See Tanks, glass- 


EVAPORATING MACHINERY. 
Edw. Renneburg Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sheppard Supply & Equipment (‘o.. Baltimore 
Sprague Cang. Mchy. a » Chicago. 
Factory Stools. See Stools. 
Factory Supplies. 
Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
The Container Club, Chicago 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, boxes, boxboard, ete. 
The Container Club. C hic: ago, 

Hinde & Daweh Paper Co., Sandusky, Ohio, 
Fillers and Cookers. See Corn ookers- 


Fillers 
Filling Mches, bottle. See Bottlers’ Mchy. 


FILLING MACHINES, am 
Ayars Machine Co., Salem J. 
Huntley Mfg. Co., Silver siek: N. 
Karl Kiefer Machine Co., Cactanent Ohio. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co.,’ Baltimore. 
Sheppard Supply _& Equipment Co., Baltimore 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mehy. Co., Cuicage. 
H. R. Stickney, Portland. Me. 
20th Century Mchy. Co.. Milwaukee, Wis. 
Wis. Chair Co., Port Washington, "Wis. 
ro Machine, syrup. See Syruping Ma- 

chines. 


FINISHING MACHINES, catsup, etc. 

A. K. Robins Co altimore. 

Sinclair-Scott Co., Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 

Century Mchy. Co., Milwavkee. 
FLUX, soldering. 

Grasselli Chemical Co.. Cleveland, Ohio. 

Thos. F. Lukens Co., Philadelphia, Pa. 

Food Choppers. See 

Friction Top Cans. See Ca tin. 

Frvit See Cleaning and Grading 

Mehy, frui 
Fruit Parers. _— Paring Machines. 


FRUIT PITTERS and seeders. 
The Goodell Co.. Antrim, N. H. 
Huntley Mfg. Co.. Silver "Creek, N. Y. 
re gue Cang. Mchy. Co., Chi hicago. 

uit Presses. See Cider Makers’ Meby. 
Gasoline Firenots. See Cannery Supplies. 
Gauges. pressure, time, etc. See Power Plant 

Equipment. 

GEARS, silent. 

. W. Caldwell & Son Co., Chicago. 


tes Supplies, 


— 
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‘a WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfgrs. 
A. K. Robins & Co., Baltimore. 
Supply & Equipment Co., Baltimore 
H. Stickney, Portland, Me. 
Cang. Mchy. Co., 
Generators, electric. See motors. z 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’'d’g Mcby. 
Gravity Carriers. See Carriers and Con- 

veyors. 

Green Corn Huskers. 
Green Pea Cleaners. 


Chicago. 


See Corn Huskers. 

See Cleaning and "Grad- 

ing Mchy. 

Hoisting and Carrying Mches. 
MAKING machinery 
rague Cang. Mchy. Co., Chicago. 

Sih Century Mchy. Co., Milwaukee. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Hydrometers (for determining the Density 

of Syrupers, Brines, ete.) See Cannery Supplies. 

Ink, can stamping. See Stencils. 
INSURANCE, cann 

Canners’ Exchange, 


Chie 
Jacketed Kettles. See a copper. 


JACKETED PANS, 8 


See Cranes. 


B. Warner, 


Sprague Mchy. Chicago. 
Jars, — ee etc. 
Juice Pumps. Pumps. 


Kerosene Oil See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, ee or jacketed, 
F. H. Langsenkamp, ndianapais, Ind. 
Sprague Cang. Mchy. Co., Chicago. 

ettles, enameled. See giass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Bal timore 
Sprague Cang. Mchy. Co., 
Zostrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
Goodell Co., Antrim, N. H. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
KRAUT MACHINERY 
Sprague Cang. Mchy. Co., Chicago. 
LABEL Manufacturers. 
Calvert Co., 
H. Gamse & Co., Baltim 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Printing & Litho. Co., oe Ohio. 
Virginia Canners Exchange, Roanoke, 
LABELING Machines, bottle and -. 
Economic Machinery Co., Worcester, 
LABELING MACHINES, can. 


Economic Machinery Co., Worcester, Mass. 
Fred. H. Knapp Co., Baltimore, Md. 
Morral Bros., Morral, Ohio. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. -See Stampers and Markers 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See = Machinery. 

MEAT CANNING Machin 
Ams. Machine Co., Max, New York City. 
Meat Choppers. See Ch oppers. 

MILK CONDENSING & CANNING MCHY. 
Ams Machine Co., Max, New York City. 
Scere Machine Co., Salem, N. J. 

Stickney Portland, Me. 

20th Century TiMch hy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 

MILL SUPPLIES, Pulleys, Ete. 
H. W. Caldwell & Sons Co., Chicago. 
Link-Belt ©o.. Chicago 
Sheppard Supply & Equipment Co., Baltimore 
Ming Machines. See Filling Ma- 

chines. 

Nailing Machines. See Box Nailing Machines. 

OYSTER CANNERS’ MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 
Sprague Cang. Mchy. coe cago. 
Packers’ Cans. 

Pails, tubs, etc., fibre. 

PAIN 


Fibre Containers. 


Jos. Dixon Crucible Co., Jerse City. N. J. 
Paper Boxes. See Cor ted apes 
Paper eo and Containers. See Fibre Con- 


taine 
Paring “Knives. See Knives. 
PARING MACHINES. 
The Goodell Co.. Antrim. N. H. 
Sinclair-Scott Co., Baltimore. 
PASTE, canners’. 
Adex Mig. Co.. Baltim 
Commercial Paste Co. Columbus, oO. 
F. H. Knapp Co., 
PEA and BEAN SE 


J. Bolgiano & Sor, 


D. Landreth Seed Co.. — Pa, 
Leonard Seed Co.. Chic 

J. B. Rice 
Rogers Bros . 


Seed Co., 
Chicago 


Cambridge. N. Y. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Frank Hamachek, Kewaunee, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Grain Cleaner Co., Silver Creek, 


N 
Sheppard Supply a Equipment Co., Baltimore 
Mchy. Co., go. 
K. Robins & Co., Baltimore. 
Century fichs: Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 
Pea Harvesters. See Farming Machinery. 
Pea Hullers and Viners. 
Chisholm Scott Co., Co umbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
nk Hamachek, Kewaunee, Wis. 
PEELING KNI 
Goodell Co., Antrim H. 
Peach and Cherry "Wena See Fruit Pitters. 
PEELING MACHINES. 
Goodell Co., Antrim, N. 
Sinclair Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Link-Belt Co., Chicago 
Perforated Sheet etal. See jieves and 
Screens. 
Picking Boxes. Baskets, etc. 
Picking Belts and Tables. 
Meby. 
PINEAPPLE MACHINERY. 
Jobn R. Mitchell Co., Baltimore. 
Spragne Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’ 
POWER PLANT 
H. W. Caldwell & Son Co., Chi 
Joseph Dixon Cruible Co., Jersey” City, N. J. 
Link-Belt Co., ( hicago 
Sheppard Supply & porque © Co., Baltimore 
Power Presses. anmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati. 
Cang. Mchy. Co., Chicago. 

h Century Mchy. Co., Milwaukee, Wis. 


PULP MACHINERY. 


See Baskets. 
See Pea Canpers’ 


F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co. more. 
Scott Co., Baltimore. 


Cang. Mchy. Co., Chicago. 
th Century Mchy. Co., Milwaukee, Wis. 


PUMPS, air, water, brine, sy 
Ams Machine Co., Max, New York City. 
Regulators for Cookers, etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers syrup testers). 

Supplies. 

SALT, canners. 
Colonial Salt Co., Chicago, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 

Comp — 8. 
Sanitary” open top) cans. See Cans. 
Sardine En ves and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Scalding and Picking Baskets. See Baskets. 


Scrap Press 
Screw Caps, bottle. See Cap 
Sealing Machines, bottle. See. Bottlers’ 
Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, wg 4 all varieties. 
J. Bolgiano & Son, Baltimore. 
D. Landreth Seed Co., — Pa. 
Leonard Seed Co., Chic 
Livingston Seed Co., columbus, 
W. C. Pressing & Son Norwalk 
J. B. Rice Seed Co., 


See Cannery 


Separators. 


SHEET METAL WORKING Machinery. 
Ams Machine Co., Max, New York City. 
Cameron Can Meby. Co., Chicago, 111. 
Stooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 

Huntley Mfg. Co., Silver Creek. N. 2. 
Sprague Cang. Mehy. Co., 
20th Century Mchy. Co., wae ee, Wis. 


SILKING MACHINES, 


Huntley Mfg. Co., Silver. "Creek, 
Invincible rain Cleaner Co., Silver Creek, 


Sprague Cang. Mchy. Co., Chica 
fruit and vegetable. See “Corere ard 
cers 


SOLD ER. 
Thos. F. Lukens Co., Pa. 
Sorters, pea. See Clean Trading Meby. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, ete. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Sinclair Scott & Co., Baltimore. 


STAMPERS AND MARKERS, 

Ams Machine Co., Max, New ‘York. City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kettles 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, 
burning brands, etc. 

A K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


STIRRERS FOR KETTLES. 
F. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Huntley Mfg. Co., Silver Creek, N 
Invincible Grain’ Cleaner Co., 


A. K. Robins & Co., Baltimore. 
Cang. Mchy. Co., Chica 
th Century Mchy. Co., Milwaukee, Wis. 


SUGAR, CANNERS’. 
Migrs. Purchasing Corp., New York City 
a. engine room, line shaft. etc. See 
ower Plant E uipmen 
Supply House and eneral. Agents. See Gen- 
era] Agents. 
Switchboards. See Electrical Appliances. 
SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Peerless Co., Buffalo. 
K. Robins & Co., Baltimore. 
20th Century Mchy. Co., Milwaukee, Wis. 
Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 
Tables, picking. See Pea Canners’ Mehy. 


TANKS, METAL. 

Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, olis. 
Slaysman & Co., Baitimore, } d. 
Sprague Cang. Mchy. Co., Chicago. 


glass lined steel. 
Indianapolis, Ind. 


WOODE 

W. E. Caldwell _ Louisville, Ky. 

Gauges. See Instru- 
ments. 

Temperature Regulating Apparatus. See 
ontrollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stenéils. 

Time Controllers. process. See Controllers. 

Tin See Tin. 


TIN PLA 


canmaker 
Sheet and Tin. "Plate Co., Pitts- 
ur 


Carnahan ‘Tin. ‘Plate and Sheet Co., Canton, 0. 
Tipping Machines. See Capping Machines. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem 

Huntley Mfg. Co., Silver. Creek, N. Y. 

A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Tomato Seed. See Seeds. 


TOMATO PULP 
Tomato Products Co., Paoli, Ind. 


TOMATO WASHERS, 
Ayars Machine Co., Salem, N. J 


Silver Creek, 


Transmission Machinery. See Power Plant 
Equipment. 
Trucks, Platform, ete. See Factory Trucks. 


Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
See Speed 


Bons Countershafts. 
ators. 

Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 
Chisholm-Scott Co., Columbus. Ohio 
Frank Hamachek, ‘Kewaunee, Wis. 
Warehouses. See S rage. 
Washers, bottle. *Bortiers’ Machinery 
Washers and Scalders, fruit, etc. See Scaiders. 


WASHERS, can and Jar. 

Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Baltimore. 


WASHING corn. 
Peerless Husker Co., Buffal 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
Tanks, wood. 

Machines, can. See Canmakers’ Mcby. 
ound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 


Wrappers, paper. See Corrugated Paper 


Wrapping Machines, can. See Labeling Mchs 


THE CANNING TRADE. 


TRADE MARK 
FOR 


FIBRE BOXES 


A SYMBOL 


of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 


to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 


A PLEDGE 
to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping cases and of the raw materials entering 
into their construction. 


For Canned Goods we recommend a corrugated or 
solid fibre box of better and stronger specifications than 
the minimum requirements. When these standards 
are adhered to, complaints are avoided. 


By using Fibre Containers on Canned Tomatoes to 
Europe the United States Army made a reduction of 
10% to 15% in the nurnber of packages set aside on 
account of damage. Reduced the weight of the ship- 
ments about 10%. Saved 17% in ship room and storage. 


Realize the advantage offered, make the Container Club 
standard your standard. 

The service of the Traffic Department, Research Laboratory, and 
Statistical Bureau, of The Container Club is offered WITHOUT 


CHARGE to shipper, carriers, and consignees, in all problems relating 
to the use of corrugated and solid fibre containers. 


The Container Club 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


General Ottices: 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 


TRape MARY 
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CONTINENTAL 


CAN 
COMPANY 


The 43rd Year 


ESTABLISHED 1878 


SUBSCRIPTION: 


U. S:....$3.00 per year 
THE CANNED FOOD AUTHORITY OF THE WORLD 
Entered as d class tter at the Post Office at Baitimore, Md. under Act of March 3, 1879. iil Sentinel 


Vel. 43 Published at BALTIMORE, (every) MONDAY MARCH 29, 1920 No. 31 


the answer to 


“The Miracle On Your Table” 


AMERICAN CAN COMPANY 


OF 
} 


CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
Baltimore - Md. 


JOS. M. ZOLLER & CO., INC. 
BOXES, PACKERS’ SuPPLigs, BROKERS 


PHONES: 205-206-207 Phoenix Bidg. 
OF. PAUL 1140 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 
President, HaMBURGER 
Vice-President, Joun R. Barnes 
Treasurer, LanGRaLL Secretary, Wu. F. Assau 


COMMITTEES: 
Executive: Cuas. G. SumMERS, JR. Epw. A. Kerr 
F. A. Torsoz 
Arbitration: H. P. StRasBaAvGH F. A. Curry 


CO. J. Geo. N. NumsEex J. PREsToN WEBSTER 

: D. H. Sruvenson MPTON STEELE 

O, E. F. Toomas J. O. LANGRALL 

Legislation: E.C. Wurtz J. F.Hicks Gro. T. 

Gro. N. Numszsn J.8. Gress 

Giaims: W. Leroy 
A.J. Jas. B. Puatr Jno. W. 

Hospitality: W. E. H. W. Kress 

Rost. A. Rost, A. .” 
Brokers: Ino. R. C. RoBERTS 
Wm. 
Agriculture: SILver H. A. STRasBaveH 


nt T. 
Cownsel: Evi Frank 
Checsist Cuas. GLASER 


Our New 
Closing Machine 
Announcement 


December 1919. 

We are very much pleased to be able to advise 

you that we have purchased outright the 

Westchester Machine Company of Mt. Vernon, 

New York, thereby adding to our facilities what 

we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity Lack of Spill 

Speed Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Eastern District Sales Manager: 
DAY, 
Fulton, N. Y. 
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THE Canning TRADE 


“Greater 


The Most Profitable Canniné Tomato 


“GREATER BALTIMORE" TOMATO 
Selected Stock $3.50 per Pound, Shipped when You Desire 


We offer a Limited Amount of our Extra Selected Stock 
Seed Saved Entirely from Crown Set Fruit of the Most Prolific Plants at $4.00 per pound 


Enormous Yielder Superior in Quality 
Ten Days to Two Weeks Earlier 
A Continous Bearer from Early in the Season Until Killed by 
Frost. Ripens Evenly Up to Stem. Blight Resister. 
No Cracked Stem Ends. Small Core. Few Seeds. 
A Solid Mass of Heavy Meat. Eliminates Waste to the Packer. 
Beautiful Attractive Red Color. Tough Skin. 


Will Stand Much Handling which Makes it a Good Variety 
for Hauling. 


Put Up in Any Size Packages to Suit Your Needs— Without Extra Charge 
Terms: 2% 30 days or 90 days net. Shipment at any time 


J. Bolgiano & Son 


ESTABLISHED GROWERS OF PEDIGREED TOMATO SEED TRUSTED 
2 OVER 
ae Baltimore, Md.. U. S. A. 


CENTURY 


See Our Advertisement on Other Side 
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THE Canning TRADE 


“I ohn Baer’ Tomato 


The Earliest of the Earlies 
PERFECT FRUIT IN 30 DAYS 


“John Baer” Tomato Perfect Biossom End Perfect Stem End 
Bolgiano’s Perfect Type Free From Scar Free From Core and Blemishes 


THE BEST EXTREMELY EARLY TOMATO ON EARTH 


“JOHN BAER” TOMATO PRODUCES PERFECT, SOLID, HIGH-CROWN, BEAUTIFUL, BRILLIANT RED SHIP- 
PING TOMATOES IN 30 DAYS FROM LARGE, STRONG, WELL-MATURED PLANTS GROWN IN 
VENEER BANDS WITH ROOTS UNDISTURBED. 


“John Baer” Is Fine for a Forcing Tomato, as They Make Such a Good Crop in a Short Time. 


“John Baer” Vines Store Up Such Vitality During the Early Spring That They Can Endure a Hot, Dry or Cold, 
Wet Summer When Other Varieties Die. 


Early Frosts Often Destroy More Than Two-Thirds of the Tomato Crop in Some Sections. “John Baer” Being 
Such an Extremely Early Tomato Eliminates This Great Loss. 


*John Baer’ Tomato $6.00 per Pound 


Wholesale Prices to Canners Only 
Terms; 2% 30 days or 90 days Net. Shipment at any time, 


PER LB. 
..-.---$20.00 Bolgiano’s New $2.50 
Greater Baltimore 3.50 I, X. L., Bolgiano’s Extra 8.50 
Greater Baltimore (Special Stock) een thie 4.00 Bonny Best (Purest Stock)----.-.-................ 8.00 
The Great B. B.—Bolgiano’s Best-.........-... 3.00 2.50 
Red Rock, Extra Fine Stock..----...---.....---- 3.00 Kelly Red or Waile....._-.......-.........:...... 3.50 
Red Rock, (Special Stock) ---.-----...------------ 3.50 Livingston’s Favorite-----.......-......--........... 2.50 
Livingston’s New Stone (Pure) ------.--------- 2.50 3.00 
Livingston’s New Stone (Special) ------------ 3.00 Spark’s Earliana (Langdon’s).--................. 3 00 
J. Bolgiano & Son BALTIMORE, MD., U. S. A. 
U. 8. Food Administration License No. G-06237 pee Uur Advertisement on the Uther Side 


= 
= 3 
= 
ETM 


THE CANNING TRADE. 


AYARS NEW PERFECTION 
PEA AND BEAN FILLER 


Simplest Fills 


Peas 


Smallest 


Baked Beans 


Fastest 


Lima Beans 
Red Kidney 


Beans 


Fewer Parts 
Than Any 
Other Filler 
Made 


Hominy 
Etc. 


PATENTS PENDING 


Used in Maryland, New Jersey, Wisconsin and New York States 
During the Past Pea Season with Great Results 


MarKEsAn, Wis., Dec. 8, 1919. 
Ayars Machine Co., Salem, N. J. 


Gentlemen: 
With reference to your New Perfection Pea and Bean Filling Machines. 
We used one of these machines during our 191% season in canning peas, and we have 
this to say for the Filler. We were entirely satisfied in every way and we feel that we can 
not say anything too good for them. The machine gave no trouble whatever, and placed 
the peas in the cans in much better shape than any machine we had ever used before. 
The fact that you now have our order for two more of these machines for immediate 
delivery should suttice to assure you of our entire satisfaction. 
Yours very truly, 
GRAND RIVER CANNING CO. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, 


New Jersey. 
BROWN, BOGGS CO., Lrp., Hamiiron, Ont., Sole Agents for Canada. 
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THE CANNING TRADE. 


These cattle were hauled ninety-five miles from farm to farm in six hours—not only saving a great deal 
of time but avoiding the heavy shrinkage in weight of railroad shipment. It is the low operating cost 
of the Packard, as compared with the average assembled truck, that makes such long trips profitable. 


Who Pays for the Shrinkage 


HE farmer who keeps 

accurate figures long 

since learned that the 
most expensive way of get- 
ting cattle to the shipping 
pen is to let them walk. 


Even the truck of small 
capacity keeps enough ex- 
tra weight on the cattle 
to justify running it. 

And when the farmer 
comes to buy a Packard 
Truck, he finds that the 
saving in weight shrinkage 
alone pays a definite re- 
turn on his investment. 

What appeals to the 
farmer in the Packard 
Truck is its demonstrated 


economy while on theroad, 
fully as much as its power 
and loading capacity. 

According to figures fur- 
nished by the National 
Standard Truck Cost Sys- 
tem, Packard Trucks show 
10 per cent. lower gasoline 
costs than ordinary 
trucks. 


They show 30 per cent. 
lower repair costs than 
others. 


They lower the cost for 
each trip by making it in 
shorter time. 

Such savings as these 
could be predicted in ad- 
vance from a comparison 


of Packard specifications 
with those of the average 
assembled truck. 


The Packard Organiza- 
tion stands responsible for 
every part of every Packard 
Truck. Packard economy 
is the logical result of 
building a Truck from the 
ground up of uniformly 
excellent parts. 


Once a farmer has seen 
the actual cash saving of 
Packard Transportation as 
applied to cattle, he is 
quick to appreciate how 
similar savings can be 
made in the hauling of 
everything he raises. 


“Ask the Man Who Owns One’’ 
PACKARD MOTOR CAR COMPANY, Detroit 
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THE CANNING TRADE. 


ANGELUS DOUBLE SEAMERS 


FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 


ANGELUS seamers in the line. 


Descriptive literature sent on request 


CANNERS’ PASTES 


For all methods of labeling 


THE QUALITY AND SERVICE 
| YOU WANT 
AT SATISFACTORY PRICES 


Prompt Shipment Guaranteed 


ANGELUS SANITARY CAN MACHINE CO. The Commercial Paste Co. 


282-298 SAN FERNANDO BLVD. 


LOS ANGELES - CALIFORNIA COLUMBUS, OHIO 


High Speed Automatic Sanitary Can Machinery 


Bliss Sanitary-Can Double-Seamer, No. 31-K 


BE. W. BLISS 


Chicago Office: Peoples Gas Building. 


With Automatic Turrets and Cover Feed. 
The Cans Stand Still. 


Fully automatic machines of compact and rigid construc- 
tion. In actual operation, under severe working conditions 
they have proved up with a lasting efficiency that is well 
worth your investigation. 

Our automatic turret mechanism is entirely independent of the seaming 
mechanism. Our machine may be taken apart and reassembled regardless 


of position of seaming head and turret and without attention to timing 
parts. 


Capacity 234 to 4% inches in diameter by 2 to 5% inches 
in height. Speed, 35 to 45 a minute. 


Builders of the Complete Sanitary Line. 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 
Detroit Office: Dime Bank Building. Cleveland Office: Union Bank Building. 


Offices in Eurepe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Biackfriar’s Road, Lendon, E. C. 
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THE CANNING TRADE. 


NOTICE! 


A copy of the 1920 Almanac of The Canning Industry has been 
mailed to every subscriber. 


This Almanac, now the recognized standard reference book of 
the canned foods industry, is so highly spoken of by Canners, Brok- 
ers and Jobbers, because of its completeness aud usefulness, that the 
demand from all sections is extremely heavy, and the surplus will 
be quickly absorbed. Therefore if any of our readers desire extra 
copies for their branches, salesmen, or customers, we warn them to 
send for the copies at once. The price is $1.00 per copy. 


THE 1920 ALMANAC OF THE CANNING INDUSTRY gives the 
canned foods statistics—some as far back as 1883—up to date; monthly 
prices on all canned foods during 1918 and 1919; Food Laws and 
regulations; Government cut-out weights; box specifications; schedule 
for nailing boxes;—all that general data daily required by the handler of 


canned foods—under one cover, completely indexed and handy for 
reference. 


YOU NEED 


A COPY OF 


“A Complete Course in Canning” 


to insure against mistakes in process time; for the making of brines or syrup—or 

for the best formulae for canning any kind of food product in the fruit, vegetable, 

fish, meat or soup lines; and fcr jams, jellies, preserves, pickles, condiments, 

sauces, flavoring extracts, etc. Most canners keep a copy ofthis long recog- 

nized standard of canning and preserving in their safes. It prevents “guess 

work”. Complete working formulas, approved by the highest authorities. 
PRICE $5.00 PER COPY WITH THE ORDER 


PUBLISHED BY 


The Canning Trade 
Baltimore, Md. 
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